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Outperformed Other Industry Players LILANZ FIER

PRC menswear industry showed no obvious improvement
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China Lilang outperformed other industry players
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Turnover Analysis

Total Turnover
& Turnover By Brand

1,092.5

1,090.5

1H2013

1H2014
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Cost of goods sold LI ANZ iiER

Gross profit margin increased by 0.9
p.p. to 40.9% from 40.0% for 1H2013,

(60.0%) due to:
b — (59.1%)
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e (35.8%)

(56.3%)
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SD&A Expenses LILANZ HIER

SD&A Expenses SD&A Expenses

0,
Total Amount As % of Turnover

(RMB million)

-y
9.8%
9.1% 9.0%
8.3%
115.6 109.6
4.1% 4.3% 4.1%
0 .
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1H2013 1H2014 [ O O O

2.5% 2 304 2.509 2.4%

FY2012 1H2013 FY2013 1H2014



Increased Profit and Margins LI ANZ f#lER

Gross Profit & Gross Margin EBITDA & EBITDA Margin
40 0% 40.9% 26.7% 28.7%
Operating Profit & Operating Margin Net Profit & Net Margin
27.1%
25 oL, 22.2% 22 7%
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Working Capital Cycle LI ANZ iiER

Turnover Days Trade Receivables Turnover Days
anu
+
el
‘.
i —A Inventory Turnover Days
bk
Trade Payables Turnover Days
Remarks:
¥ Average trade receivables turnover days is equal to the average of the beginning and closing trade receivables balance divided

T

T

by the turnover (including value-added tax) and multiplied by the number of days in the period.

Average inventory turnover days is equal to the average of the beginning and closing inventory balance divided by the cost of
sales and multiplied by the number of days in the period.

Average trade payables turnover days is equal to the average of the beginning and closing trade and trade bills payables balance
divided by cost of sales and multiplied by the number of days in the period.
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Cash Flow Statement

Cash and cash equivalents

LILANZ fER

t(175.4)
71 0.2

2
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Healthy and Strong Cash Position

Total Cash and Bank Balance

2,445.8

2,207.8

1,897.2

1,644.8

B Bank Loans Net cash balance

30 June 31 December 30 June
2013 2013 2014

LILANZ fER

Cash position
remained healthy
and strong:

Fully secured by
pledged bank
deposits
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Nationwide Distribution Network LILANZ iR

January to June 2014 Turnover by region
(RMB million)

Northern China North Eastern China
72.8

Other 3.5

Eastern
China

North
354.2

WENE

*URXS VWRUH-V FRX 2014 Jun 30 2014 Jan 1

Change

January to June 2013 Turnover by region
(RMB million)

Northern China 72.8

North Eastern China 59.5

Eastern China 387.5

Cecyitial and

Southern China Total 1,092.5
253.1

South Wesszerrf China
193.9

North Western China 125.7

No. of stores
renovated
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FCurrent online sales market in China is still mainly
focused on discount sales with relatively low profitability
for the vendors

tExcept for out-of-the-season products, Lilanz and L2
products and prices offered on the online sales platforms
are the same as those in the brick-and-




Product Design and Development

Provide more diverse products to
target consumers

LILANZ
f

DQG HOHP

LILANZ fER

L2

[ now

18



Marketing and Promotion

LILANZ

LILANZ fER
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Trade Fair Results LILANZ HIER
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Production and Supply Chain LI ANZ filER

H

Cooperate with suppliers in
the R&D of fabrics
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Prudent and Flexible Operation Strategy  LILANZ #igs

Enhance core competitiveness

f "LPSURYLQJ SURGXFW
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Increase market share
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Realign retail network
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We are cautiously optimistic about the prospects for the second half of

the year, expecting continuous growth at 2015 Spring/Summer Trade
Fair, and low-to-mid-single digit SSS growth

23



LILANZ #lER






