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The information contained in this presentation is intended solely for your personal reference. Such
information is subject to change without notice, its accuracy is not guaranteed and it may not contain all
material information concerning China Lilang Limited (the “Company”). The Company makes no
representation regarding, and assumes no responsibility or liability for, the accuracy or completeness of,
or any errors or omissions in, any information contained herein.

In addition, the information contains projections and forward-looking statements that reflect the
Company’s current views with respect to future events and financial performance. These views are
based on current assumptions which are subject to various risks and which may change over time. No
assurance can be given that future events will occur, that projections will be achieved, or that the
Company’s assumptions are correct. It is not the intention to provide, and you may not rely on this
presentation as providing, a complete or comprehensive analysis of the Company's financial or trading
position or prospects.

This presentation does not constitute an offer or invitation to purchase or subscribe for any securities or
financial instruments or to provide any investment service or investment advice, and no part of it shall
form the basis of or be relied upon in connection with any contract, commitment or investment
decision in relation thereto.
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Turnover rose by 22.0% year-on-year to RMB1,259.3 million
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For the six months ended 30 June

Advertising and promotional expenses
(as percentage of turnover) (%)

1H2012 1H2011 Change
1,259.3 1,032.1 22.0%
499.4 375.9 32.9%
343.6 247.9 38.6%
278.0 228.2 21.8%
23.2 19.0 22.1%
13.0 11.0 18.2%
6.0 5.0 20.0%
39.7 36.4 +3.3p.p
27.3 24.0 +3.3p.p
22.1 22.1 +0.0p.p
25.6 15.0 +10.6p.p
5.9 6.4 -0.5p.p
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Gross Profit and Gross Margin

Contributed by
successful
streamline of
supply chain

1H2011 1H2012 2010 2011

1H2011 1H2012 1H2011 1H2012



Well Managed Working Capital Cycle

LILANZFIBER
China Lilang Limited

Average Inventory Turnover Days®)

Average Trade and Bills Receivables Turnover Da

Average Trade and Bills Payables Turnover Dayst

FEFBERAA]
As at
30 June 2012 June 2011
59 49
N
58

BN -

(1) Calculated as average of beginning and ending inventory balance divided by cost of sales and multiplied by 182 days

(2) Calculated as average of beginning and ending trade and bills receivables balance divided by revenue (including value-added tax) and multiplied by 182 days
(3) Calculated as average of beginning and ending trade and bills payables balance divided by cost of sales and multiplied by 182 days
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Cash and Cash Equivalents
(RMB million)
1,800
1,600 F— |
| % ' Al ?
1,400 BEREEAR
1,200 ‘
1,000 ' ————TT 0:2
800
600
400
200
0 I I I
Cash and cash Net cash from Netcash used Net cash from Effect of foreign Cash and cash
equivalentsat 1  operating in investing financing exchange rate equivalents at
January activities activities”  activities changes 30 June”

(1) Included placements of time deposits and pledged bank deposits with maturity over 3 months
(2) Excluded fixed deposits held at banks with maturity over 3 months and bank deposits pledged as security for bank
loans.
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Product Design and Development

Emphasize on product style and quality to
become the trend-setter

+ Established a product planning department to
support product design planning with market
research and create products more closely in
line with market demand

 Benefits of product planning department are
expected to transpire in 2013 spring and
summer collections

+ Continued to excel in creating fashionable and
simplistic designs by utilizing unique fabrics and
innovative product designs

* “LILANZ” was honoured with “Jack-The 8th
China National Garment Association Award -
Public Award” presented by the renowned
China National Garment Association

» The product design and development team for
“LILANZ” is located in Jinjiang with 100 people

» The product design and development team for
“L2” is located in Shanghai with 35 members
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3.Prospects and Strategies
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[Brand Management ] Products [NewHeadquarters ]
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