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About O O
China Lilang
Jdod

China Lilang is one of the leading PRC menswear enterprises. As
an integrated fashion enterprise, the Group designs, sources and
manufactures high-quality business and casual apparel for men
and sells under the “00 O LILANZ"and “00 O LESS IS MORE" brands
across an extensive retail and distribution network, covering 31
provinces, autonomous regions and municipalities in the PRC.
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Financial Highlights
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0ooon
Year ended 31 December
ooo0ooooooooo
2024 2023
goooo ooooo
(RMB million) (RMB million) Changes(%)
(Dooooo) (Cooooo) oo %
Revenue o 3,650.0 35428 +3.0
Gross profit gd 1,739.3 1,706.8 +19
Profit from operations good 552.5 610.6 -9.5
Profit attributable to equity shareholders OO OO OO00ODO 461.1 5304 -13.1
(RMB cents) Changes(%)
(0ooo) (booo) o0 %)
Earnings per share good
- Basic -0d 38.51 4430 -13.1
- Diluted -00 38.51 4430 -13.1
Shareholders’equity per share gooooon 336.2 3313 +1.5
Interim dividend per share gooooon HK13 cents [J [J HK13 cents 0 O 0
Special interim dividend per share gooooogo HK5 cents [J [ HK5 cents O [ 0
Final dividend per share gooooao HK9 cents [1 [J HK13 cents 00 O -30.8
Special final dividend per share oooooooo HK3 cents [1 [0 HK5 cents 00 O -40.0
(% points)
¢ (000)
Gross profit margin gogd 47.7 482 -0.5
Operating profit margin googono 15.1 17.2 -2.1
Margin of profit attributable to equity gooooog
shareholders 12.6 150 24
Return on average shareholders'equity” O OO0OOO0O00O® 11.4 137 -23
Effective tax rate oood 24.3 194 +4.9
Advertising, promotional and gooooo
renovation expenses good
(as a percentage of revenue) ooooooon 13.1 14.7 -1.6
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Financial Highlights (continued)

O000ooo

ooooooo

Six months ended

30 June 2024

Year ended 31 December oo

oooooooooooo ooooo

2023 Doooo

ooooo goooo oooo

Average inventory turnover days? ooooooop @ 183 170 189
Average trade receivables oooooooo

turnover days® ooooe 36 42 39
Average trade payables oooooooo

turnover days® gooo 157 130 162

Notes: googd

m

Return on average total shareholders’ equity is equal to the profit attributable to
equity shareholders divided by the average balance of total shareholders’ equity.

Average inventory turnover days is equal to the average of the beginning and
closing inventory balance divided by cost of sales and multiplied by the number
of days in the year.

Average trade receivables turnover days is equal to the average of the beginning
and closing trade and bills receivables balance divided by revenue (including
value-added tax) and multiplied by the number of days in the year.

Average trade payables turnover days is equal to the average of the beginning
and closing trade and bills payables balance divided by cost of sales and
multiplied by the number of days in the year.
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Chairman’s Statement

HRERERN

In response to future challenges and opportunities, China Lilang will
adopt a prudent yet optimistic stance. The Company will resolutely
execute its established strategies, continuously promote the expansion
of its new retail business, and concurrently integrate its “Multi-brands
and Internationalization” strategy to increase market share and
strengthen brand competitiveness. The Group is dedicated to attaining
higher-quality, robust growth, thereby reinforcing its leading position in
the menswear sector, providing consumers with higher-quality products
and services, and generating greater returns for the shareholders.
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To all shareholders,

In 2024, amidst global complexity and volatility, the Chinese economy exhibited
stronger resilience. Under the Central Government's consumption-driven policies,
the retail market experienced a gradual recovery with over growth in consumption
improved, but external uncertainties continued to dampen consumer confidence,
resulting in cautious market sentiments. Within this dynamic business landscape, China
Lilang Limited (the “Company” or “China Lilang’, and collectively with its subsidiaries
the “Group”) diligently advanced its strategic transformation throughout the year.
The Group intensified research and development efforts, expanded into new brands
and markets, while strengthening interhe Gr11.7 0.0rfpoategmarnageent end mmprou.vigw
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Chairman’s Statement (continued)
JddU00ooo

The Board recommends a final dividend of HKD9 cents per share and a
special final dividend of HKD3 cents per share, totalling HKD143.7 million,
thereby upholding a consistent dividend payout ratio.

The Group actively innovated and adapted, striving to progress further
amid market changes. Channel reforms in recent years have further
improved the Group's sales network structure. Through the achievements
accumulated regarding the “LESS IS MORE" smart casual collection, “LILANZ"
core collection business model has been reformed and has made good
progress. While preserving strong distributor relationships, the Group
strategically implemented a direct-to-consumer (“DTC") model in select
markets, supplanting the prior model of dominance by distributors. As of
31 December 2024, China Lilang maintained 2,773 stores nationwide, with
a net increase of 78 stores, including 994 consignment stores and 64 direct-
to-retail stores under the core collection.

During the year, the Group launched a new retail strategy, transforming
its e-commerce platforms from inventory clearance channels into primary
retail outlets for new products. Strengthening the positioning of various
e-commerce platforms and a fully upgraded retail management system
enabled seamless online-offline connectivity, enhancing customer service
and experience, with new retail sales for the year growing significantly by
24%.

Since the proposal of the “Multi-brands and Internationalization” strategy
last year, China Lilang took decisive steps to elevate brand value and
enhance corporate influence. The Group secured the brand ownership of
the premium golf apparel brand "MUNSINGWEAR" through a controlling
joint venture structure in China in August last year, enriching its high-
end portfolio. Simultaneously, our efforts to expand internationally gained
momentum, with plans to open the first store in Malaysia in the first half of
this year, introducing quality Chinese menswear to Southeast Asia, as the
Group's first stop for tapping into emerging overseas markets.

oobObOooooobooogooeguboonn
obOoob0O0030b00000014370
oobooobooooooog

gobooboboooooboboooooon
goooooooooboboboooon
gobobobboooooobooooon

OOOLWESSISMOREDO OO OOOOOO

OOobOOoOobDOoDOoOLuULANZOODOOoOOn
gobbobbooaoboooooon
gobooboobooooboboooooon
gooboboogbrcoogoooooon
gobobobboooooobooooon
obooboooooooobooobooboo
277300000000780000000
OOobooOobOboOoboogoev4dne4nd

goboooooooboobboooon
gbobobooooboobobobon
gobobobooobobobbooooon
obooooboobooboobooboo
obobooooooooobooobooo
ubobooooabodabd 24%0

gboobooooooooooboooboon
oobobooobooboooobooboo
obOoboooooobooobobooo
obOoooooooboooboobon
gbobooodndidMUNSINGWEARO
gobooboboooooboboooooon
goobobboooboooooooon
goboobboooobobbooooon
oboobooooooboobooobooo
obobooooooooboooobooo
gboobood



Chairman’s Statement (continued)
JddU00ooo

Adhering to its “Simplicity but Not Simple” brand philosophy, the Group
pursued a “Simple Design, Excellent Quality” strategy, offering young male
consumers high-value products. During the year, we collaborated with
designers for a new down jacket series, and launched durable white non-
iron shirts and elite suit series through fabric innovation, both gaining
strong market favor, demonstrating the Group's long-standing commitment
to research, development and innovation.

The impact of a warm winter, together with DTC channel reforms and the
increase in sales proportion of consignment stores, have resulted in an
increase in inventory levels. The Group has adopted multiple measures to
actively accelerate inventory clearance. In 2024, it opened 26 new outlet
stores to sell off unsold seasonal products, while using e-commerce
platforms to clear additional stock. The Group also employed flexible sales
strategies, such as promotions and live-streaming sales, to quickly move
inventory to market and convert stock into sales. With logistic efficiency
improved through the smart logistics system in the logistics centre
established during previous years, the Group plans to expand its outlet
store presence to attract more customers and effectively reduce inventory
levels.

In brand management and promotion, the Group centered its efforts on
“innovation, quality, and youthfulness,” using diverse marketing strategies
and brand upgrades to reach consumers across different cities and
age groups. Celebrity endorsements amplified brand influence, while a
collaboration with China National Geographic on the “From the Silk Road to
Paris" (0 O O O O O O) IP journey deepened the brand’s “new business
aesthetics” narrative. A fashion short film produced by the Group won the
Best Director Award at the Beijing International Film Festival, reinforcing
China Lilang’s “Simplicity but Not Simple” philosophy.

As we look toward 2025, China Lilang will continue to leverage its
leadership position, seize market consolidation opportunities, and focus on
the core development of the "LILANZ" core collection and “LESS IS MORE”
smart casual collection. Supported by multi-brand strategies, international
expansion and new retail initiatives, the Group aims to grow its market
share and strengthen brand competitiveness, endeavoring to distinguish
ourselves in a dynamic market environment by capitalizing on China
Lilang's own advantages.

FEFIBERLTF 0oooooo
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Chairman’s Statement (continued)
JddU00ooo

After the implementation to a DTC model, the “LILANZ" core collection
will focus on enhancing connections with consumers. The Group expects
a positive sales impact of this model to become evident starting from
2025. The smart casual collection has shown strong momentum in recent
years, and with the rise of the new middle class and younger consumers,
the Group will increase investment in product R&D specifically to improve
quality and design, reinforcing its differentiated edge.

Building on a solid foundation, the Group will advance its “Multi-brands
and Internationalization” strategy, actively expanding in domestic and
international markets. The goal is to maintain core brand values while
introducing diverse, market-driven products to meet different consumer
needs.

We place great importance on the online and offline parallel development.
As for offline measures, the Group will continue to expand its physical
store network by adding a net total of 100 stores in 2025, targeting prime
shopping centers in provincial capitals and prefecture-level cities, while
also expanding its outlet network to clear inventory and boost sales. As for
online measures, the Group will harness online-offline synergy, including
TikTok live-streaming and other new retail efforts to offer personalized
shopping experiences. This year, it aims to increase online sales of new
products, targeting a rise to 80% of total e-commerce sales, with new retail
business achieving over 15% growth by 2025 and overall sales growing by
at least 10%.

In inventory management, the Group will continue to enhance supply
chain efficiency to respond quickly to market demands and improve
overall profitability. Meanwhile, further automated production will also
be facilitated to manufacture higher-quality products at lower costs while
providing employees with a better working environment, achieving
mutually beneficial outcome for our employees, consumers, and the
Company itself.

In the long-term, China Lilang remains committed to delivering menswear
with minimal design and high quality. Through unique product designs
and effective marketing approaches, it will strengthen its competitive edge,
solidify its leadership in the menswear industry, and create greater value for
shareholders, employees, and consumers.

WANG DONG XING
Chairman

18 March 2025
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Management Discussion

and Analysis
Jdoooon

INDUSTRY REVIEW

In 2024, China’s annual gross domestic product (GDP) recorded a year-on-
year increase of 5.0%; the total retail sales of consumer goods recorded
a year-on-year increase of 3.5%, with the retail sales of apparel, footwear,
headwear and knitwear recording a year-on-year growth of only 0.3%.

During the year, new types of consumption have shown remarkable
development advantages. Online sales have become a crucial driver of
growth in consumption. Online retail sales recorded a year-on-year growth
of 7.2% throughout the year, among which the online retail sales of physical
goods grew by 6.5%.

good
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Management Discussion and Analysis (continued)

ododdddUooo

As a leading player in the industry, China Lilang carried through the
facilitation of its strategic transformation during the year, while leveraging
technology for better corporate management and enhancing operational
efficiency to achieve higher-quality and healthy growth. The Group
continued to facilitate strategic transformation and strengthened its
domestic sales network and further optimized channel layout effectively
with the outstanding partnerships with distributors and various partners
during the year to improve operational efficiency. With the extensive
data accumulated from the retail business and the valuable experience
of successful direct-to-retail model implementation of the “LESS IS MORE"
smart casual collection, the Group has also innovated the business model of
the “"LILANZ" core collection, and initiated the DTC model (hybrid operation
of direct-to-retail stores and stores of sub-distributors) in North-Eastern
China and Jiangsu Province during the year to replace the previous business
model operated by distributors. As at the end of December 2024, the Group
had a total of 2,773 stores nationwide, representing a net increase of 78
stores during the year. Among the 2,451 stores under the core collection,
there are 994 consignment stores and 64 direct-to-retail stores, respectively.

The Group has adopted a brand-new retail strategy. E-commerce platforms
have transformed from a channel for inventory clearance to a retail sales
channel mainly for new products. Through the integration of online and
offline resources, the Group optimized customer experience regarding
services and consumption, while enhancing overall retail management
to support the development of e-commerce. Meanwhile, the Group
proactively expanded live-streaming e-commerce on TikTok during the
year and launched various exclusive new products online. During the year,
e-commerce achieved 24% growth, outperforming the overall business.

Based upon the solid foundation of brand building, the Group launched its
brand new “Multi-brands and Internationalization” development strategy
to expand into broader markets. In terms of multi-brands, a joint venture
of the Group secured the brand ownership of premium golf apparel brand
“MUNSINGWEAR" in the PRC in August 2024, being China Lilang's first
brand besides its self-developed brands, with the first store expected to
commence operation in 2025. As for overseas development outside of the
PRC, the Group has established a subsidiary company in Malaysia during the
year, with plans to open its first international store in 2025. In this way, the
Group is positioned to achieve its goal of operating three brands - “LILANZ",
“LESS IS MORE"and "MUNSINGWEAR"in two markets, China and Malaysia, by
the end of 2025.
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Management Discussion and Analysis (continued)

ododdddUooo

As of 31 December 2024, annual revenue amounted to RMB3,650 million.
Profit attributable to equity shareholders was RMB461.1 million. The
earnings per share were RMB38.51 cents.

The Board has recommended a final dividend of HK9 cents per share and
a special final dividend of HK3 cents per share, making a total dividend
payment of HK$143.7 million. This reflects a stable dividend payout ratio.

FINANCIAL REVIEW

The Group's annual revenue in 2024 increased to RMB3,650.0 million,
marking a year-on-year increase of 3.0%. The smart casual collection grew
by 27.2% during the year, continuing the positive momentum from 2023,
which was mainly benefited from surge in average sales per store and
contribution from in new retail channels. The sales of the core collection
recorded a decrease of 3.0%, mainly due to the Group’s recovery of
distribution rights in the three provinces of the North-Eastern China and
Jiangsu Province and the transition to DTC model for operation, resulting in
the decline of sales in the distribution business. In addition, the Group paid
compensation to former distributors in the four provinces, with the amount
directly deducted from sales revenue.

By product category, sales of tops increased by 7.4% year-on-year,
accounting for 65.5% of total revenue (2023: 64.7%), with the overall down
jacket product category achieving a significant growth of 40.8% driven
by the strong sales of innovative lightweight down collections launched
during the year. Sales of pants accounted for 21.8% (2023: 20.9%) of total
revenue, with a 10.5% increase in sales. Sales of accessories decreased by
6.0% and accounted for 6.6% of total revenue.
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Revenue by collection
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2024 2023
gooog googo
RMB million % of revenue RMB million % of revenue Increase
Collections od ooooo 000 % uuEnEugnEn 000 % oo
Core collection oono 2,756.4 75.5% 2,841.1 80.2% -3.0%
Smart casual collection oono 893.6 24.5% 702.7 19.8% 27.2%
Total 0d 3,650.0 100.0% 3,543.8 100.0% 3.0%
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REVENUE BY REGION

Eastern China remained as the largest sales region of the Group, with
sales growth of approximately 2.7% during the year, indicating a growth
rate below average, which was mainly due to the one-off deduction from
income caused by compensation incurred by the recovery of distribution
rights from the distributors in Jiangsu. Excluding this factor, sales revenue
in Eastern China still maintained solid growth, mainly driven by the sales
contributions from the smart casual collection within the region.

The Northern China and North-Western China experienced significant sales
growth, primarily due to increases in number of stores and satisfactory
performance at outlet stores.

The sales growth in the Central and Southern China and South-Western
China was relatively low, mainly due to the steady number of stores in these
regions and the short-term impact on sales from the distributor switching
process in Chongging.

Sales in North-Eastern China declined, mainly due to the deduction of sales
revenue from the one-off compensation paid to distributors for recovering
the distribution rights during the year. Excluding this factor, sales revenue
in North-Eastern China showed solid growth, reflecting improvement in
operation efficiency following the implementation of the DTC model.
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Management Discussion and Analysis (continued)

ododdddUooo

REVENUE BY REGION FORTHE YEAR IS SET OUT BELOW:

gbooobooboobgn

RMBmnOOOO0O0O

| se3s ) rv2023 D Fv2024
1,522.6 g 202300 0 202400 0
809.8 829.0
499.6 498.3
356.0 388.0 5734 3141
I 824 564
-
East;rr;zI C?ina3 Sogit?gil gﬂ:ﬂn ” Soutgr-ﬂzgtem Nort&—ﬂzgtern NortfgerEI (Ehina’ Nortchh-iF;]aasztern
oo+ oo-» goge oog:?
Regional Revenue
good
2024 2023
goooo goooo
CUTENN T T WCZY AT RMB million % of revenue Increase
The Group ogd gooono 000 % [uuEnpagugn oo % oad
Northern China od 314.187 8.61% 273431 7.72% 14.9%
North-Eastern China oad 56.474 1.55% 82424 2.33% -31.5%
Eastern China oad 1,563.879 42.85% 1,522,622 42.97% 2.7%
Central and Southern China od 829.033 22.71% 809.831 22.85% 24%
South-Western China oad 498.387 13.65% 499.563 14.10% -0.2%
North-Western China oo 388.040 10.63% 355924 10.04% 9.0%
3,650.0 100.0% 3,543.8 100.0% 3.0%
(1) Northern China includes Beijing, Hebei, Shanxi, Tianjin and Inner Mongolia. m Jd0odooooooooooooooboa
oo
() North-Eastern China includes Heilongjiang, Jilin and Liaoning. (2) gooooooooooooon

(3) Eastern China includes Jiangsu, Zhejiang, Shanghai, Anhui, Fujian, Shandong and 3)

goobooooooooooobooo

Jiangxi. gooooooo
(4) Central and Southern China includes Henan, Hubei, Hunan, Guangdong, Guangxi 4) JOoo0oboOd0oooooOoobooooboao
and Hainan. gooo
(5) South-Western China includes Chongging, Sichuan, Guizhou, Yunnan and Xizang. 5) JO00o0doooboOoOooboooooao
od
6) North-Western China includes Shaanxi, Gansu, Qinghai, Ningxia and Xinjiang. 6) JO00o0doooboOoOooboooooao
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COST OF SALES AND GROSS PROFIT MARGIN

Cost of sales increased by 4.0% year-on-year to RMB1,910.7 million. The
gross profit margin decreased by 0.5 percentage points year-on-year
to 47.7%, mainly due to the deduction of sales revenue from the one-
off compensation paid to distributors for recovery of distribution rights.
In addition, due to further improvement in inventory management
capabilities, the reversal of inventory provision in 2024 was RMB31.42
million lower than that in 2023, which increased the cost of sales.

OTHER NET INCOME

Other income amounted to RMB70.0 million (2023: RMB51.0 million), which
included grants from Chinese local governments of RMB66.9 million (2023:
RMB47.5 million), subsidy income increased during the year. These local
government grants are awarded unconditionally and at the discretion of
the relevant authorities.

SELLING AND DISTRIBUTION EXPENSES

The Group's selling and distribution expenses for the year increased by RMB
101.7 million to RMB1,058.9 million. These expenses accounted for 29.0%
of total revenue, up by 2.0 percentage points compared to the same period
last year.

Advertising expenses and renovation subsidies and expenses decreased by
RMB38.2 million to RMB483.2 million during the year, accounting for 13.2%
(2023: 14.7%) of total revenue. This reflected the Group's efforts to save
costs in response to a weak consumer market. Expenses from direct-to-retail
stores and online stores increased by RMB67.8 million to RMB355.6 million,
accounting for 9.7% of total revenue (2023: 8.1%), mainly due to strong
growth of the smart casual collection and transition to the DTC model..

FEFIBERLTF 0oooooo

goooobgoobg

oboobOoob40% 0000191070
ooooooo477gooooosno0n
gobogoooboboboboooodoon
goboobbooooooobooon
gbboooooooobooboboooon
gobobobooooboobobbooooon
gb342000000000000

googoog

gooobooozoobmooonO
ooboooOsoooomoooooon
ooooobooboessOmonononO
oobobo475000@MOoboOoooon
gboboooooooobooboboooon
gboogoooood

goooooo

gbooooboooboobooognony
gooooooressobbooooon
020000000000 2000000

gobooooooboboboooooon
ggs3s2000000048320000
goobiB2xioboogbirend
uboobooobooboooobooo
oooboooooooboooooersn
o0o0o0O03sse0000000097%

goooooosawmooooooon

gbobogooogbrcaon

17




18

China Lilang Limited 2024 Annual Report

Management Discussion and Analysis (continued)
o0o0uddddUooo

ADMINISTRATIVE EXPENSES

Administrative expenses amounted to RMB188.2 million, an increase of
RMB11.1 million compared to the same period last year, with expenses-
to-sales ratio rising to 5.2% (2023: 5.0%), primarily due to higher staff costs
during the year.

OTHER OPERATING EXPENSES

Other operating expenses amounted to RMB9.7 million (2023: RMB12.8
million), with the decrease primarily due to a reduction in charitable
donations.
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PROFIT FROM OPERATIONS

Operating profit decreased by 9.5% to RMB552.5 million, mainly due to
the positive impact on gross profit margin contributed by strong growth
in sales of smart casual collection and implementation of DTC model
being offset by one-off compensation expense incurred in the recovery
of distribution rights, along with the increase in operating expenses. The
operating profit margin decreased by 2.1 percentage points to 15.1%.

NET FINANCE INCOME

Net finance income was RMB56.2 million, an increase of RMB9.0 million over
the previous year. The increase was mainly due to higher interest income
from additional fixed deposits and a foreign exchange gain of RMB3.3
million recorded by the Group, compared to a foreign exchange loss of RMB
2.7 million over last year.

INCOME TAX

The effective income tax rate for the year was 24.3%, representing an
increase of 4.9 percentage points compared with last year. One of the
Group's Chinese subsidiaries qualified as a high-tech enterprise, and
therefore enjoyed a preferential tax rate of 15%. The other three subsidiaries
of the Group registered in Xizang also enjoyed the local preferential tax rate
of 15%. Provisions during the year decreased compared to last year, while
deferred tax deductions declined, leading to an increase in the effective tax
rate.

PROFIT ATTRIBUTABLE TO EQUITY SHAREHOLDERS

Profit attributable to equity shareholders was RMB461.1million, representing
a decrease of 13.1%. The margin of profit attributable to equity shareholders
decreased by 2.4 percentage points to 12.6%.

EARNINGS PER SHARE

Earnings per share were RMB38.51 cents, representing a decrease of 13.1%.
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FINAL DIVIDEND

The Board has resolved to pay a final dividend of HK9 cents (2023: HK13
cents) per ordinary share and a special final dividend of HK3 cents (2023:
HK5 cents) per ordinary share in respect of this financial year, making a
total dividend payment of approximately HK$143.7 million (equivalent to
approximately RMB135.4 million). The final dividend and the special final
dividend will be paid in cash on or around 22 May 2025 to shareholders
whose names appear on the Company’s register of members on 7 May
2025.

BUSINESS REVIEW
SALES CHANNEL MANAGEMENT

Currently, the Group adopted consignment, distribution, DTC and
e-commerce direct-to-retail models for its core collection, with adoption
of offline and e-commerce direct-to-retail models for its smart casual
collection. Such diversified sales channels and precise market positioning
align our products and services more closely with the buying habits of
Chinese menswear consumers, thereby driving sales growth.

The Group advanced its channel transformation during the year. It first
implemented the DTC model for the “LILANZ" core collection in the North-
Eastern China and Jiangsu Province, replacing the previous model operated
by distributors. Streamlining the sales channel structure will greatly enhance
the store operation efficiency and inventory management capabilities of
the "LILANZ" core collection in the region, while utilizing an advanced digital
operation system and fully integrated value chain from production to
retail could better leverage the Group’s competitive advantages, delivering
higher value-for-money products and an enhanced shopping experience
to consumers. Within less than a year of implementation, these initiatives
have already delivered significant growth for the Group of the sales in the
North-Eastern China and Jiangsu Province and are anticipated to provide
even greater contributions to the Group’s long-term performance. By the
end of December 2024, the total number of stores under DTC model stores
had reached 203.

Regarding store location strategy, the Group continued to concentrate its
opening stores in prime locations within premium shopping malls and
outlet centers and leveraging renovations with the most distinctive brand
identity to attract customers to boost sales.
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As at the end of December 2024, 933 stores (31 December 2023: 879) dodoboooooooboobboooooo
were located in shopping malls, representing approximately 33.6% of the o3 bUubDuouobobOoboonasry
total store count and approximately 36.5% of the total retail floor area. In OMo0ooogggds3sseoooon
addition, there were 103 outlet stores (31 December 2023: 77). 0036500 0000000000 1030
oooooboooboooboogzzom

As at the end of December 2024, the Group had a total of 2,773 retail stores O0o0o0obooOoboooooooooao
nationwide, a net increase of 78 stores during the year. This included a net 277300000000007800000
increase of 58 core collection stores and 20 smart casual collection stores. googossgooobooz2obodd
The new stores are mainly concentrated in North-Western China and oboboodoooooooboooooon
Northern China. As at the end of December 2024, the total retail store floor goboobbooooobbooooon
area was approximately 460,205 square meters (31 December 2023: 429,543 OO004e02050 000 000000O0O0
square meters), representing an increase of 7.1% compared with the end of Ooboo0ob45430 00000000

the previous year. 0 7.1%0
Changes in the number of stores by region are as follows: gboobogobooobooobo
Number of Stores
oooo

As at Opened Closed As at
1 January during during 31 December
2024 the year the year 2024
oooooo oooooog
Region 0od oooo oooo 0000 Doooooo
Northern China oo 267 75 32 310
North-Eastern China oo 132 29 20 141
Eastern China oo 774 178 163 789
Central and Southern China oo 721 131 127 725
South-Western China oo 491 72 75 488
North-Western China od 310 49 39 320
2,695 534 456 2,773
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The breakdown of the store numbers is as follows:

oooboooobooo

31 December 2024 31 December 2023
000000000000 oooooooooooo
Core  Smart casual Core Smart casual
collection collection collection collection Total
ooo ooo ooo ooo 0o
By operations ooooo
Direct-to-retail stores ooa 64 318 382 1 2% 297
Consignment ooa 994 0 994 936 0 936
Distribution 000 1,393 4 1,397 1456 6 1462
Total number of stores 0o0 2451 322 2,773 2393 302 2695
By type of stores ooooo
Stores in shopping malls and outlet stores 0opoooboooo 764 272 1,036 703 253 956
Shop-in-shops in department stores 0oooo 272 35 307 261 34 295
Street stores 000 1415 15 1,430 1429 15 1444
Total number of stores 0oo 2,451 Yyl 2,773 2393 302 2695
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NEW RETAIL DEVELOPMENT

The Group continued to prioritize new retail as one of its key areas of
business development, with a considerable 24% growth recorded during
the year. The Group continues to strengthen new retail’s all-platform
positioning, not only increasing the input strength toward TikTok and
traditional e-commerce platforms, but also opening up multiple online
channels such as “Pinduoduo’, “Poizon” and so forth. In addition, the Group
actively explores integrated marketing approach combining Weibo,
Xiaohongshu, and other online social media with offline stores, digging out
new retail business's development opportunities.

To meet business development needs, the Group has comprehensively
upgraded its retail management system to achieve seamless docking of
online-offline platforms and real-time data sharing, as well as leveraging
the technological characteristics of WeChat Mall for the complementary
advantages of online and offline services, providing better customer service
and shopping experiences while enhancing store efficiency. Meanwhile,
the Group kept investing in automated production facilities and a smart
warehouse and logistics distribution system, the Group has improved its
ability to restock quickly.

PRODUCT DESIGN AND DEVELOPMENT

Adhering to the brand philosophy of “Simplicity but not Simple’, the Group
continued to provide consumers with high-quality products with value
through the implementation of the strategy of “Simplified Design, Excellent
Quality”
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During the year, the Group collaborated with prominent Chinese designer
Chen Peng to launch and release the 24 Winter “Cheng Qi" capsule
collection of down jackets. This collection draws inspiration from the
cultural philosophy of traditional wood-fired ceramics from Jingdezhen,
China. It is based on the aesthetics of Eastern craftsmanship and skillfully
incorporates modern Western fashion techniques, evoking reflections
on the quality of a minimalist lifestyle. Meanwhile, the Group's newly
introduced: “Fearless of Wet and Cold, Water-Resistant and Warmer” Water-
Repellent Down 3.0. This product uses Hoplion Downtek PFC Free™, referred
to as the “International Top Water-Repellent Down’, a non-fluorinated, ultra-
strong water-repellent down. It achieved an excellent result of over 10,000
minutes in the IDFL Shake Test, providing long-lasting water resistance,
high loft for warmth retention, and cleanliness for health. This innovation
addresses issues such as the damp cold in Southern China, susceptibility
to stains, difficulty in cleaning, and lengthy maintenance time. It resonated
with a broad consumer base and also led to a year-on-year increase of 41%
in the Group's overall down product sales.

The Group strived for the innovation and upgrading of fabrics. During the
year, it launched its debut original durable white non-iron shirts with two
durable white patented technologies. The shirts maintain a drip-dryness
grade of DP3.5 and a whiteness value of 150+ after 30 machine washes,
effectively solving the shortcomings of traditional white shirts that often
develop a yellow tin after washing. In addition, its high-density and high-
knit long staple cotton fabrics can correct the shortcomings of ordinary
white shirts that are too transparent while ensuring extra comfort.

Aiming at young consumers’ unique pursuit of “sense of ritual’, the Group
introduced the "SMART Elite Collection” this year. The products showcase
the minimalist philosophy of China Lilang’s brand, while also featuring
exquisite design details to attract Gen-Z consumers. Together with targeted
promotion on platforms such as TikTok and Xiaohongshu, the products
have received positive reviews from users.

The Group continued to increase investment in research and development
and product upgrades during the year. The proportion of the products with
original designs for sale was approximately 75%, while the proportion of
products proprietary fabrics developed by the Group was around 58%. The
Group’s research and development department has a total of approximately
368 staff members, who are meticulously focusing on areas such as product
design, material development and sample creation, so as to achieve
exquisiteness through innovation, enhance the overall competitiveness of
the Group's products, and lead aesthetic trends.
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BRAND MANAGEMENT AND PROMOTION

The Group has actively explored diverse new marketing approaches with
a focus on “innovation, quality, and youthfulness” as key themes. Through
initiatives such as brand strategy upgrades, celebrity endorsements,
digital marketing, and corporate social responsibility efforts, the Group
has successfully reached consumers across cities of different tiers and age
groups, resulting in both better performance and public praise.

The Group leveraged the influence of “star” power by closely integrating
celebrities, its brands, and cities to enhance its brands’ local influence.
Earlier this year, the Group named Xu Kai as the brand ambassador for
LESS IS MORE to boost its standing in the young business wear market,
establishing itself as the preferred brand for young business professionals.
During the year, the Group collaborated for the third time with Mango
TV's S+ level variety show Call Me by Fire 4. The Group signed program
guests Wang Zhengliang and Hu Xia as the chief brand ambassadors
for Lilang’s minimalist menswear. Through methods such as commercial
breaks, brand logo displays, product close-ups, and immersive scene
placements, the brand deeply communicated its philosophy of “Strength
in Simplicity The Group invited renowned celebrities, including Wu Kequn,
Yang He Su, and MC Jin, to wear the "LESS IS MORE" collection and host
brand meet-and-greet events in Jinan, Guiyang, Xuzhou, Zhengzhou and
Nanchang. These events showcased a new paradigm for young business
professionals, enhanced the Group's penetration in the regional markets,
and strengthened consumer recognition of China Lilang brand.

During the Paris Olympics, China Lilang partnered with National Geographic
China to launch the “Journey Along the Silk Road to Paris (O O 0O O O O
O )"IP collaboration. The initiative featured renowned individuals, including
sports champions Zhong Man, Bao Chunlai, Qi Guangpu, Antarctic
ambassador Wang Yuheng, and actor Gao Zhiting, wearing Lilang’s SMART
Elite Collection suits. Starting from Zhangye in Northwest China, the journey
passed through seven countries and thirteen cities before reaching Paris,
France. By leveraging the Intellectual Men's Group, Lilang traveled along the
Silk Road to Paris to attend a global event, further elaborating on the brand
connotation of 'New Business Aesthetics”.
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In addition, the short fashion film “Best Wishes"U O O OO O O O D),
sponsored by China Lilang, was awarded “Best Director” in the Film and
Fashion Section of the 2024 Beijing International Film Festival. In the short
film, China Lilang shirt symbolizes heritage through time and travels with
the protagonist through the past, present and future, introducing Lilang’s
brand philosophy of “Simplicity but not Simple” and brand concept of
“Creating a Better Life"to the public through a cinematic narrative.
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AWARDS

During the year, the Group debuted its durable white non-iron shirts, which
earned the title of “the world's outstanding extra durable white non-iron
shirt”from the World Record Certification Agency (WRCA).

The Group’s newly upgraded Water-Resistant Down Jacket 3.0 has received
dual certifications from WRCA as the "Down Jacket with the Highest Water-
Resistance Performance” and the “World-Class Outstanding Ultra-Warm
Technology Water-Resistant Down Jacket” It has also won six international
awards, including the Gold Award at the French Design Awards, Silver
Award at the London Design Awards, Silver Award at the MUSE Design
Awards in the United States, Silver Award at the Titan Innovation Awards,
the 2024 Hong Kong and Greater Bay Area Design Competition Gold Award,
and the Silver Award at the New York Product Design Awards.

Carrying through its design philosophy of “Simplicity but not Simple’, the
Group was awarded the “CHIC AWARD 2024 Brand Award” at the 2024
CHIC AWARD. This accolade highlights the corporate responsibility and
determination of China’s LILANZ brand.

CHARITY

China Lilang fulfills its corporate social responsibility through concrete
actions, contributing to the harmonious development and progress of
society. The year 2024 marks the third year of the Group's implementation
of the "2022-2027 Aesthetic Education Public Welfare Program”. To date,
the Group has donated over RMB6.58 million and established 23 Dream
Centers, providing children in underdeveloped areas with opportunities to
learn artistic creation. Approximately 30,881 children have benefited from
the program, supporting them in realizing their dreams.

During the year, the Group initiated the establishment and collaborations
with multiple public welfare funds, expanding the coverage of its charitable
efforts to more regions and populations. To support the development of
the medical and healthcare sector in Jinjiang and to align with the national
strategy for establishing regional medical centers, the Lilang Charity
Foundation (0 O O 0O O O O ) donated RMB5 million to Jinjiang Municipal
Hospital (Shanghai Sixth People’s Hospital Fujian Branch) during the year.
The Group also collaborated with the Tencent Charity Foundation to donate
RMB1.10 million to the “Tencent 99 Giving Day — Fen Fen Juan (O O 990

00 —0O 00O )"initiative, helping bring various charitable dreams to life.
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PROSPECTS

Looking ahead, the prospects of geopolitical and economic environment
remain complex and the impact of factors such as international trade tariffs
on real economy is unpredictable. As an industry leader, China Lilang will
continue to leverage its own advantages to drive transformations and
actively seize opportunities arising from market consolidation. With the
cultivation of its core collection and smart casual collection, as well as the
advancement of "Multi-brands and Internationalization’, and new retail
strategies, the Group will actively expand its market share and enhance
brand competitiveness. We will continue to introduce innovative and
differentiated new products to meet consumers’ demand for “high-quality
products with value”and leverage the advantages of sales channel reforms
to enhance overall operational efficiency, endeavoring to distinguish
ourselves in a dynamic market environment by capitalizing on China
Lilang’s own advantages and further strengthening its leadership position
in the menswear industry.

The “LILANZ" core collection would continue the implementation of channel
reform in 2025. With the successful implementation of the DTC model for
the first time in 2024, the Group would enhance the connection between
our brands and consumers with a more effective way, so as to respond to
market changes more flexibly, swiftly and precisely, and satisfy the needs of
consumers to enhance store efficiency and boost profit margin. The Group
anticipates that the potential of DTC model will further be unlocked from
2025 onward and contribute to sales growth.

The Group will also seize the gaining momentum of the "LESS IS MORE"
smart casual collection and focus on the development of Tier-1 and Tier-2
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In terms of new retail business, the Group will increase the sales of new
products online during the year, targeting to raise the proportion of sales of
new products to 80% of e-commerce sales. To align with its development,
the Group will strengthen online promotion and continue to leverage
e-commerce live-streaming on popular social media platforms such as
TikTok and Xiaohongshu and reach consumers across the country to drive
sales growth. The Group aims to achieve 15% or more growth in new retail
business for the year, with total sales achieving growth of no less than 10%.

China Lilang will leverage fully the advantages of its brands and channels
developed throughout the years to strategically upgrade its brand position
during the process of market consolidation, and in turn raise the Group’s
competitiveness in the market. The Group has put forward and facilitate its
development strategies of “Multi-brands and Internationalization” last year.
The online sales of "MUNSINGWEAR" are expected to officially commence
during the first half of this year, while the first physical store will open
during the second half of this year. In addition, the Group's plan of opening
international stores in Malaysia is proceeding smoothly. The first store is
expected to open in the country during the first half of this year, marking
the official venture of Lilang brands of household words domestically, into
the international market.

In inventory management, the Group will continue refining operations
and supply chain efficiency to respond quickly to market demands and
improve overall profitability. Meanwhile, further automated production will
also be facilitated to manufacture higher-quality products at lower costs
while providing employees with a better working environment, achieving
mutually beneficial outcome for our employees, consumers, and the
Company itself.

China Lilang will seize the opportunities brought by the policies of vigorous
consumption-boosting and overall domestic demand expansion by the
PRC government to implement various development plans and further
consolidate its leading position in the menswear industry and create better
value for the shareholders and consumers.
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LIQUIDITY AND FINANCIAL RESOURCES
CASH AND BANK BALANCES AND CASH FLOWS

Year ended 31 December
Oooo0oo0oooooooa
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— Net cash used in investing activities amounting to RMB306.3 million,
comprising mainly capital expenditure totalling RMB112.8 million,
placement of deposits totalling RMB207.2 million less interest
income of RMB19.5 million.

— Net cash inflows used in financing activities amounting to RMB471.6
million, comprising mainly the payments of final dividends in
respect of 2023 and the interim dividends for the year totalling
RMB398.2 million, the capital and interest elements of lease rentals
paid totalling RMB109.8 million, less net borrowing of bank loans of
RMB20.2 million.

TRADE WORKING CAPITAL TURNOVER DAYS

FEFIBERLTF 0oooooo

u ubobooobooboooabood
e300 ubooooboooan
gboogmnsbbooooooog
gboogzoz2000000000
oobOesoogno

O oooooboooboooooon
U4717e000000000000
goooboboobobobooogoo
gboogoobgses20b00000g
gooobobobobboboboogo
goro80boononooooon
ooboogzez20000

gogoboooood

Year ended 31 December
gooooooooooa

2024 2023
goooo gooao

Average inventory turnover days goooooog 183 170
Average trade receivables turnover days oooooooooooo 36 42
Average trade payables turnover days oooooooooooo 157 130

INVENTORY TURNOVER DAYS

The Group's average inventory turnover days was 183 days for the year,
an increase of 13 days as compared to last year. The increase of average
inventory turnover days is mainly due to increase in the proportion of sales
in direct retail and consignment during the year. Besides, sales of winter
collection decreased because of warm winter effect in late 2024.

Total inventory balance increased by RMB261.2 million to RMB1,086.9

million.

As at 31 December 2024, total provision of RMB49.0 million was made in
accordance with the Group’s inventory provision policy.

TRADE RECEIVABLES TURNOVER DAYS

The Group's average trade receivables turnover days was 36 days for the
year. Turnover days reduced as a result of increase in sales proportion of
direct retail sales during the year.

As at 31 December 2024, a loss allowance provision of RMB11.4 million was
made in accordance with the Group’s trade receivables provision policy.
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TRADE PAYABLES TURNOVER DAYS

The Group's average trade and bills payables turnover days was 157 days
for the year. There was no material change in the payment terms with
suppliers. The increase in trade payables turnover days is mainly because of
the increase in usage of trade bills which will be settled in later stage and
increase in purchase of raw materials.

Trade and bills payables balance increased by RMB185.0 million during the
year to RMB914.9 million.

DIVIDEND POLICY

The Group adopts a dividend policy of providing shareholders with regular
dividends with a normal target payout ratio of about 45% to 55% of the
Group’s profit for the year. The Board may also recommend the payment of
additional special dividends depending on the following conditions: (i) the
overall profitability of the Group; (i) the cash flows of the Group; and (i) the
capital requirement for expansions.

PLEDGE OF ASSETS

As at 31 December 2024, deposits with certain banks totalling RMB995.7
million (2023: RMB971.6 million) were pledged as securities for bills payable
and bank loans. The pledged bank deposits will be released upon the
settlement of relevant bills payable and bank loans.

CAPITAL COMMITMENTS AND CONTINGENCIES

As at 31 December 2024, the Group had total capital commitments of
RMB16.6 million, primarily related to improvement project of automated
plant and production facilities.

These capital commitments are expected to be financed by internal
resources of the Group.

As at 31 December 2024, the Group had no material contingent liabilities.
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PRINCIPAL RISKS AND UNCERTAINTIES

During the year, the Company conducted an exercise based on the ERM
Framework, as set out in the paragraph headed “Risk Management and
Internal Controls”in the Corporate Governance Report on pages 49 to 51 of
this Annual Report, to review, assess and control the identified risks faced
by the Group. The Group’s key risk exposures are summarized as follows:

Strategic Risks (i) Slow-down of the economy and consumer spending

(i)  Deterioration of market competition

Ineffective management of the retail operations of
distributors

Operational Risks (i)

(i) Misjudgement of fashion trends or changes in consumers’
demand or failure to respond to such changes in a timely
manner

(i) Ineffective brand promotion activities or failure to
maintain and promote the brand, particularly in the first-
and second-tier cities where the Group targets to expand

Financial Risks (i) Distributors'and consignees’ credit risks

(i) Inventory risks

Hazard Risks (i) Business susceptible to extreme or unseasonable weather

conditions

ENVIRONMENTAL POLICIES AND PERFORMANCE

The Group is committed to achieving environmental sustainability and
incorporating it in daily operations. Details of the Group's environmental
policies and performance are summarized in the Environmental, Social and
Governance Report.
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FINANCIAL MANAGEMENT POLICIES

The Group continues to control financial risks in a prudent manner. The
functional currency of the Company is the Hong Kong Dollars and the
Company’s financial statements are translated into Renminbi for reporting
and consolidation purposes. Foreign exchange differences arising from
the translation of financial statements are directly recognized in equity as a
separate reserve. As the Group conducts business transactions principally
in Renminbi, the exchange rate risk at the Group's operational level is not
significant.

HUMAN RESOURCES

As at 31 December 2024, the Group had 4,977 staff. Total staff costs for
the year amounted to approximately RMB515.4 million (2023: RMB393.3
million). Details of the Group’s policies on human resources are summarised
in the Environmental, Social and Governance Report.

CLOSURE OF REGISTER OF MEMBERS

The register of members of the Company will be closed from Friday, 25 April
2025 to Wednesday, 30 April 2025 (both days inclusive) for the purpose of
determining shareholders who are entitled to attend and vote at the 2025
annual general meeting (2025 AGM"). In order to qualify for attending and
voting at the 2025 AGM, all transfers accompanied by the relevant share
certificate must be lodged with the Company’s share registrar and transfer
office, Computershare Hong Kong Investor Services Limited at Shops 1712-
1716, 17/F, Hopewell Centre, 183 Queen’s Road East, Hong Kong not later
than 4:30 p.m. on Thursday, 24 April 2025.

In addition, subject to the approval of the proposed final dividend and the
special final dividend by the shareholders at the 2025 AGM, the register
of members of the Company will be closed from Thursday, 8 May 2025 to
Monday, 12 May 2025 (both days inclusive) for the purpose of determining
shareholders who qualify for the proposed final dividend and special final
dividend. In order to qualify for the proposed final dividend and special
final dividend, all transfers accompanied by the relevant share certificate
must be lodged with the Company's share registrar and transfer office,
Computershare Hong Kong Investor Services Limited at Shops 1712- 1716,
17/F, Hopewell Centre, 183 Queen’s Road East, Hong Kong not later than 4:30
p.m. on Wednesday, 7 May 2025.
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The Board is firmly committed to compliance of statutory and regulatory
corporate governance standards and adherence to the principles of
corporate governance emphasizing transparency, accountability and
integrity. Policies and practices on corporate governance are reviewed on
a regular basis and as required to ensure that they remain appropriate and
compliance with legal and regulatory requirements.

The Company complied with all code provisions of the Corporate
Governance Code (the “Code Provisions”) as set out in Appendix 14 to the
Rules Governing the Listing of Securities on The Stock Exchange of Hong
Kong Limited (the “Listing Rules”) during the year ended 31 December 2024.

VISION AND MISSIONS

The Company has the vision to excel in the menswear business in PRC
market, and is dedicated to the missions of enhancing shareholder value,
and cultivating a competent and committed team.

Under the leadership of the Board, the Company achieves the visions
and missions in our daily operations. Information on the Company’s
performance and the basis on which the Company generate the above
vision and missions are set out in the Chairman’s Statement on pages 6 to
10 of the Annual Report.

(A) BOARD OF DIRECTORS

The Board is responsible for governing the Company and managing
assets entrusted by the shareholders. The Directors recognize their
collective and individual responsibility to the shareholders and
perform their duties diligently to achieve positive results for the
Company and to maximize returns for shareholders.

7 P"®! ZgZ,EE

gobboboooaoooboobooooon
gbboboooooooobooooooon
gobooboooooboboooooon
gobooboboooooboboooooon
gbobobooooobobobgoon

goboobboouooooooboboogn
gboboomooboooooboobon
gbobomooboooooooobo

gobobooomoobboOonogo
0

gooog

oboooobooboooooboooo
gbboougooooobooooooan
gbobooboooboooba

obobooooooooboobooo
oboboooobooooooobooo
obooooboooboooooboooo
oobooobebobOOOOOO

(A) OO0

ggoooooooobobobogodg
godooooooobooogoo
goooooooobobbboo
goooboobooooooooo
ooboooooooog

35




China Lilang Limited 2024 Annual Report

Corporate Governance Report (continued)
O00000goo

36

The Board currently comprises five Executive Directors, three Non-
executive Directors and four Independent Non-executive Directors:

EXECUTIVE DIRECTORS

Mr. Wang Liang Xing
Mr.Wang Cong Xing
Mr. Pan Rong Bin
Mr.Wang Jun Hong
Mr. Wang Zhi Yong

NON-EXECUTIVE DIRECTORS

Mr. Wang Dong Xing (Chairman)
Mr. Cai Rong Hua
Mr. Hu Cheng Chu

INDEPENDENT NON-EXECUTIVE DIRECTORS

Mr. Lai Shixian

Mr. Zhang Shengman
Prof. Liao Jianwen
Prof. Jiang Zhan

Their biographical details and (where applicable) their family
relationships are set out in the section headed “Biographical
Details of Directors and Senior Management” on pages 55 to 65
of the Annual Report. A list of the Directors identifying their role
and function and whether they are Independent Non-executive
Directors are available on the Company’s website.

The principal responsibilities of the Board include the formulation
of the Group's business strategies and management objectives,
supervision of the management and evaluation of the effectiveness
of management strategies. Day-to-day management of the
Group’s businesses is delegated to the Executive Directors or senior
management. The functions and power that are so delegated are
reviewed periodically to ensure that they remain appropriate.
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Matters reserved for the Board include those affecting the Group’s
overall strategies, budget and plans, publication of financial
statements, dividend policy, appointment of members to the
various Board Committees and major investments. The Board is also
responsible for developing, reviewing and monitoring the policies
and practices on corporate governance and legal and regulatory
compliance of the Group, and the training and continuous
professional development of Directors and senior management.
The Board also reviews the disclosures in the Corporate Governance
Report to ensure compliance. Besides, the Board reviews the
policies and monitors the implementations in relation to corporate
governance, internal controls, risk management and sustainability
practices.

All Board members have separate and independent access to the
Group’s senior management to fulfill their duties.

Independent professional advice can be sought to assist the
relevant Directors to discharge their duties at the Group’s expense
upon their request. No such advice was sought during 2024.

All Directors are required to declare to the Board upon their
first appointment, the directorships or other positions they are
concurrently holding at other companies or organizations. These
interests are updated on an annual basis and when necessary.

DIRECTORS’ AND OFFICERS' INSURANCE

The Company has arranged appropriate insurance cover in respect
of potential legal actions against its Directors and officers. In 2024,
no claims under the insurance policy were made.
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DIRECTORS' CONTINUOUS TRAINING AND PROFESSIONAL
DEVELOPMENT

All Directors are provided with monthly updates on the Company’s
performance and financial position to enable the Board as a whole
and each Director to discharge their duties. In addition, briefings
and updates on the latest development regarding the Listing Rules
and other applicable regulatory requirements are provided to the
Board during Board meetings to ensure compliance and enhance
their awareness of good corporate governance practices.

All Directors are also encouraged to participate in continuous
professional development to develop and refresh their knowledge
and skills. According to the records provided by the Directors, a
summary of training received by the Directors during the year
ended 31 December 2024 is as follows:
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Types of
continuous
professional
development
programmes

Directors oo gooooooooad
Executive Directors ogoood
Mr.Wang Liang Xing googno B
Mr.Wang Cong Xing googno B
Mr. Pan Rong Bin googo B
Non-executive Directors opooog
Mr.Wang Dong Xing goooo B
Mr. Cai Rong Hua gooono B
Mr.Hu Cheng Chu goooo B
Independent Non-executive Directors goooooo
Mr. Lai Shixian goooo A B
Mr. Zhang Shengman goooo A
Prof. Liao Jianwen goooo A
Prof. Jiang Zhan oood
Notes: ooo
A Attending courses/seminars on business management, and/or A oooodooooooobooooa
corporate governance. goooooogoo
B: Viewing director training webcasts on connected transactions, B0 ooooooobobooboooo

discloseable transactions, ESG governance and reporting.
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CHAIRMAN AND CHIEF EXECUTIVE OFFICER

The Chairman of the Board, Mr. Wang Dong Xing, is responsible
for the overall management of and leadership for the Board and
ensuring that good corporate governance practices and procedures
are established. He is also responsible to ensure all Directors receive
adequate information in a timely manner and are properly briefed
on issues arising on board meetings.

The Chief Executive Officer, Mr. Wang Liang Xing, is responsible for
managing the day-to-day operations of the Group’s business.

The Company has kept these roles separated and distinctive as this
ensures better checks and balances and hence better corporate
governance.

INDEPENDENCE OF INDEPENDENT NON-EXECUTIVE
DIRECTORS

The Independent Non-executive Directors bring with them
expertise in different areas. The role of the Independent Non-
executive Directors is to provide independent and objective
opinions to the Board, giving adequate control and balances for
the Group to protect the overall interests of the shareholders and
the Group. The Independent Non-executive Directors are expressly
identified as such in all corporate communications that disclose the
names of Directors.

Mr. Lai Shixian ("Mr. Lai") has been serving for more than nine years
on the Board as Independent Non-executive Directors. The length
of tenure of Mr. Lai with the Company as at the date of this Annual
Report was more than 12 years. Mr. Zhang Shengman, Prof. Liao
Jianwen and Prof. Jiang Zhan were appointed as an Independent
Non-executive Directors with effect from 17 March 2023, 5 February
2024 and 5 February 2024, respectively. Each Independent Non-
executive Director has submitted annual confirmation of his/her
independence to the Company pursuant to Rule 3.13 of the Listing
Rules. Based on the contents of such confirmations, the Company
considers that all of the Independent Non-executive Directors are
independent.
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Mr. Lai who has served as Independent Non-executive Director
of the Company for over nine years. Mr. Lai has thorough
understanding of the Company’s operations and business. As an
Independent Non-executive Director, Mr. Lai has always contributed
objectively in advising the Board and the senior management,
expressing objective views, and giving valuable independent
guidance to the Company in their capacity as Independent Non-
executive Director over the years. Mr. Lai is currently the Chairman
of the Remuneration Committee and a member of the Audit
Committee. Mr. Lai has been continuously demonstrating firm
commitments to his roles. Mr. Lai always place great importance
on high standards of corporate governance. Due to the extensive
experience in the consumer market and financial management,
Mr. Lai is able to provide valuable and useful advices and guidance
to the Company in the relevant industry. Mr. Lai has never been
engaged in any executive management of the Group and Mr. Lai
has provided confirmation of his independence according to Rule
3.13 of the Listing Rules. The Board, with the recommendation
of the Nomination Committee of the Company, considers that
Mr. Lai remains independent for the purpose of the Listing Rules
despite the fact that he has served the Board for over nine years. In
accordance with Code Provision A4.3 of the CG Code, the Company
will include in the notice and the circular of the forthcoming annual
general meeting of the Company the reasons why the Board still
considers Mr. Lai as independent.

TIME COMMITMENT OF DIRECTORS

The Directors have demonstrated a strong commitment to the
Board affairs and they are well aware that they are expected to
have a sufficient time commitment to the Board. Directors have
given certain confirmations and made disclosures about their other
commitments.

(1) SUFFICIENT TIME AND ATTENTION

Directors have confirmed that they have given sufficient
time and attention to the affairs of the Company for the year
ended 31 December 2024.

(1 OTHER OFFICES AND COMMITMENTS

Directors disclose to the Company annually the number,
identity and nature of offices held in Hong Kong or overseas
listed public companies and organisations and other
significant commitments.
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BOARD EVALUATION

The Board has a structured process to evaluate its own performance
and Directors’ contribution on an annual basis including a self-
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The Audit Committee had two meetings during the year
ended 31 December 2024. During the meetings, the
Audit Committee had considered internal control review
findings, the annual report of the Group for the year ended
31 December 2023 and the interim report of the Group for
the six months ended 30 June 2024, as well as the reports
prepared by the external auditor covering major findings in
the course of its audit/review.

REMUNERATION COMMITTEE

The Remuneration Committee currently comprises two
Independent Non-executive Directors and one Executive
Director, namely Mr. Lai Shixian, Mr. Zhang Shengman and
Mr. Wang Cong Xing. Mr. Lai Shixian is the Chairman of the
Remuneration Committee.

The principal responsibilities of the Remuneration
Committee are to review and make recommendations
to the Board on the overall remuneration structure and
policy as well as the specific remuneration packages for the
Directors and senior management and on the establishment
of a formal and transparent process for developing such
remuneration policy. No Director will take part in any
discussion on his/her own remuneration.

The Company’s objective for its remuneration policy is to
maintain fair and competitive packages based on business
requirements and industry practice. In order to determine
the level of remuneration and fees paid to members of
the Board of Directors, market rates and factors such as
each director’s workload, performance, responsibility, job
complexity, sustainability and the Group’s performance are
taken into account.
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During the year ended 31 December 2024, the
Remuneration Committee held one meeting to discuss
and approve for recommendation to the Board the bonus
(if any) for the year ended 31 December 2023 and salary
adjustments (if any) for the year ended 31 December 2024 of
Executive Directors and senior management.

Details of Directors’and senior management’s remuneration
are set out in notes 8 to 10 to the financial statements.

NOMINATION COMMITTEE

The Nomination Committee currently comprises one
Non-executive Director and three Independent Non-
executive Directors, namely Mr. Wang Dong Xing, Mr. Zhang
Shengman, Prof. Liao Jianwen and Prof. Jiang Zhan. Mr. Wang
Dong Xing is the Chairman of the Nomination Committee.

The Company recognizes the benefits of having a Board
that has a balance of experience, skills and diversity of
perspectives appropriate to the requirements of the
Company’s businesses. The Board has adopted a Board
Diversity Policy that appointment to the Board should be
based on merit that compliments and expands the skills
and experience of the Board as a whole, and after due
regard to factors which include but not limited to gender,
age, educational background, professional experience,
skills and knowledge, and any other factors that the Board
may consider relevant and applicable from time to time
towards achieving a diverse Board. The Board shall review
the structure, size and composition of the Board from time
to time to ensure that it has a balanced composition of skills,
experience and gender appropriate to the requirements of
the Company’s business, with due regard to the benefits of
diversity of the Board.

(I
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As at the date of this report, the Board comprises eleven
male Directors and one female Directors. The Nomination
Committee considered that the Board had achieved gender
diversity and possessed skill and expertise and a diverse
mix appropriate for the business of the Company and will
review the composition and diversity of the Board annually
to ensure its continued effectiveness.

Measures to develop a pipeline of potential successors to
achieve gender diversity:

The Board will identify potential successors internally,
having regard to the industry expertise, leadership
skills, decision making capabilities, communication
skills and professional qualification of the staff.

The Board will also consider outside sources such as
head hunter and referral.

The details of workforce composition were disclosed under
Environmental, Social and Governance Report in this report.

The Board is not aware of any factors or circumstances
which make achieving gender diversity across the workforce
(including senior management) of the Group more
challenging or less relevant.

The Nomination Committee is responsible for monitoring
the implementation of the Board Diversity Policy and will at
the appropriate time set measurable objectives for achieving
diversity of the Board. It is also responsible to consider and
recommend to the Board suitably qualified persons to
become a member of the Board, monitor the succession
planning of Directors and assess the independence of
Independent Non-executive Directors.
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During the year ended 31 December 2024, the Nomination
Committee held one meeting. In the meeting, the
Nomination Committee had assessed the independence
of Independent Non-executive Directors, considered and
recommended to the Board on the retirement by rotation
and re-election of Directors at the 2024 annual general
meeting. The Committee considered the current size and
composition of the Board to be sufficient to meet the
Company’s business needs and that the Directors bring with
them complimenting skills and experience appropriate to
the requirements of the Company’s business. No candidate
had been nominated for appointment as additional Director
during the year.

RISK MANAGEMENT COMMITTEE

The Risk Management Committee currently comprises one
Non-executive Director and two Executive Directors, namely
Mr. Wang Dong Xing, Mr. Wang Cong Xing and Mr. Pan
Rong Bin. Mr. Wang Dong Xing is the Chairman of the Risk
Management Committee.

The principal responsibilities of the Risk Management
Committee are to review the risks facing the Group and to
oversee management in the design, implementation and
monitoring of the risk management system.

During the year ended 31 December 2024, the Risk
Management Committee held one meeting to discuss and
assess the principal risks facing the Group and the related
control measures being taken. Key risk exposures of the
Group identified are set out in the Management Discussion
and Analysis on pages 11 to 34 of the Annual Report.

ENVIRONMENTAL, SOCIAL AND GOVERNANCE
COMMITTEE

The environmental, Social and Governance Committee was
established on 11 December 2024. It currently comprises
one Executive Director and two Independent non-Executive
Directors and one senior management, namely Mr. Wang
Cong Xing, Prof. Liao Jianwen, Prof. Jiang Zhan and Mr.
Song Chen. Mr. Wang Cong Xing is the Chairman of the
Environmental, Social and Governance Committee.

(V)
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The primary duties of the Environmental, Social and
Governance Committee are to assist the Board in overseeing
the Company’s Environmental, Social and Governance
("ESG") initiatives. Supported by the Environmental, Social
and Governance Working Group which comprises the heads
of various business and operations units, the Board-level
Environmental, Social and Governance Committee oversees
the ESG management approach, the implementation
progress of the ESG initiatives, the achievement of the KPIs
that are set out under our long-term sustainability plan and
communicates all ESG-related issues to internal and external
stakeholders. It also monitors the Company’s sustainability
and ESG information reporting and disclosure in annual
ESG report and advises the Board on all the matters in
the applicable code provision(s) of the ESG Reporting
Guide (Appendix C2) of the Listing Rules. During the year
ended 31 December 2024, one meeting were held by the
Environmental, Social and Governance Committee.

BOARD PROCEEDINGS

Regular Board meetings are held at quarterly intervals with
additional meetings convened as and when necessary to discuss
the overall strategic directions, the Group'’s operations, financial
performance, and to approve interim and annual results and other
significant matters. For regular meetings, Board members are given
at least 14 days prior notice and agenda with supporting papers are
sent to Directors not less than 3 days before the relevant meeting
is held. Directors may propose to the Chairman or the Company
Secretary to include matters in the agenda for reqular Board
meetings.

Directors are requested to declare their direct or indirect interests, if
any, in any proposals or transactions to be considered by the Board
at Board meetings and abstain from voting in favour of the related
Board resolutions as appropriate.

Minutes of meetings of the Board and Board Committees are
kept by the Company Secretary in sufficient details the matters
considered and decisions reached, including dissenting views
expressed, and are open for inspection on reasonable notice by any
Director. Draft and final versions of minutes are sent to all Directors
for their comments and records respectively within a reasonable
time after the Board meeting is held.

All Directors have access to the advice and services of the Company
Secretary with a view to ensuring the Board procedures are
followed.
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MEETINGS oo
The attendance of individual Directors at Board meetings, Audit O00oooooooobooOon
Committee meetings, Remuneration Committee meeting, ocoooooooooooooon
Nomination Committee meeting, Risk Management Committee goooooooooooooo
meeting, Environmental, Social and Governance Committee gooooguoooooooo
meeting and Annual General Meeting held during the year ended goooobboogobboooon
31 December 2024 are set out below: goddooooooobooon

ooag
Environmental,

Risk Social and 2024
Audit ~ Remuneraion ~ Nomination ~ Management  Governance Annual
Board Committee Committee Committee Committee Committee General
Meetings Meetings Meeting Meeting Meeting Meeting Meeting
ooo oo oo oo 0ooo  DOobooo goooo

oo ooooo ooooo goooo goooo ooooboob DbOooooo

No. of meetings held goooooo
during the year ended goooooo

31 December 2024 gooooona
oo 10 2 2 2 1 1 1
Executive Directors gooo
Mr.Wang Liang Xing ooooo 8 NAOOD NAOOD NAOOD NAOOD - -
Mr.Wang Cong Xing ooooo 10 NADDO 2 NADDO 1 1 1
Mr.Pan Rong Bin goooo 6 NADOD NADOD NADOD - - -

Non-executive Directors goooo

Mr.Wang Dong Xing ooooo 10 NAOOD NAOOD 2 1 - 1
Mr. Cai Rong Hua ooooo 8 NAOOD NAOOD NAOOD NAOOD - -
Mr.Hu Cheng Chu goooo 9 NAOOD NAOOD NAOOD NAOOD - -

IndependentNon-executve 0000000

Directors
Mr. Lai Shixian ooooo 4 2 2 NAOOD NAOOD - 1
Mr.Zhang Shengman ooooo 5 2 2 1 NAOOD - 1
Prof. Liao Jianwen ooooo 4 2 NADDD 1 NADDD 1 1
Prof. Jiang Zhan oooo 1 1 1 1 NADOOD 1 1
To supplement the formal Board meetings, the Chairman held gdoooooobobooogoo
regular gatherings with Directors to consider issues in an informal cooooooooboobooooo
setting. gooooon
During the year, the Chairman had one meeting with the ooooooooooooodo
Independent Non-executive Directors without other Executive gogooboobobbooobooodgd

Directors present. goooog
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APPOINTMENT AND RE-ELECTION OF DIRECTORS

Each of the Executive Directors, Non-executive Directors and
Independent Non-executive Directors has entered into a service
contract with the Company for a specific term subject to his/her
retirement and re-election at annual general meeting in accordance
with the Company’s articles of association.

In accordance with the Company’s articles of association, a person
may be appointed as a Director either by the shareholders in general
meetings or by the Board. Any Directors appointed by the Board as
additional Directors or to fill casual vacancies shall hold office until
the next following general meeting, and are eligible for re-election
by the shareholders. In addition, all Directors are required to retire
by rotation at least once every three years at the annual general
meeting, and are eligible for re-election by the shareholders.

SECURITIES TRANSACTIONS BY DIRECTORS

The Company has adopted the Model Code for Securities
Transactions by Directors of Listed Issuers as set out in Appendix 10
to the Listing Rules as the Company’s code of conduct regarding
Directors’ securities transactions (“Securities Dealing Code”). Upon
specific enquiries, all Directors confirmed that they have complied
with the relevant provisions of the Securities Dealing Code
throughout the year.

Senior management who, because of their office in the Company,
are likely to be in possession of unpublished price sensitive
information, have also been requested to comply with the
provisions of the Securities Dealing Code.

COMPANY SECRETARY

Mr. Shum Chi Chung, the Company Secretary of the Company, is
a full time employee of the Group and has day-to-day knowledge
of the Company’s affairs. During the financial year, Mr. Shum has
complied with the relevant professional training requirement under
Rule 3.29 of the Listing Rules. The biographical details of Mr. Shum is
set out in the section headed “Biographical Details of Directors and
Senior Management”on page 64 of the Annual Report.
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FINANCIAL REPORTING, RISK MANAGEMENT AND
INTERNAL CONTROL

FINANCIAL REPORTING

The Board acknowledges its responsibility to prepare the Company’s
accounts which give a true and fair view of the Group's state
of affairs, results and cash flows for the year and in accordance
with the International Financial Reporting Standards issued by
the International Accounting Standards Board, the disclosure
requirements of the Companies Ordinance and applicable
disclosure provisions of the Listing Rules. The Company has selected
appropriate accounting policies and has applied them consistently
based on prudent and reasonable judgments and estimates.

RISK MANAGEMENT AND INTERNAL CONTROLS

The Board recognizes its responsibility to evaluate and determine
the nature and extent of the risks it is willing to take in achieving
the Group's strategic objectives and to ensure that the Group
establishes and maintains effective risk management and internal
control systems. Such systems are designed to manage rather than
eliminate the risk of failure to business objectives, and can only
provide reasonable and not absolute assurance against material
misstatement or loss.

(1) ENTERPRISE RISK MANAGEMENT (“ERM”) FRAMEWORK

The Company’s ERM processes are summarized as follows:

Risks Assessment
ooono

Strategy and Objectives Setting
oooonnn

Risks ldentification
000

The risk management systems are reviewed annually to
ensure appropriateness and effectiveness.

Key risks exposures of the Group are summarized in the
paragraph headed “Principal Risks and Uncertainties”in the
Management Discussion and Analysis set out on page 33 of
this Annual Report.

(B)

Risks Treatment and Control
oooonon
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INTERNAL CONTROLS

The Group's internal control system is designed to safeguard
assets against misappropriation and unauthorized
disposition and to manage risks. A designated staff has been
appointed to carry out internal control review on a day-
to-day basis. The Group also continues to engage KPMG
Advisory (China) Limited as internal control review advisor to
assist in the review of the effectiveness of the internal control
system. Review of the Group's internal controls covering
major financial, operational and compliance controls, as
well as risk management functions of different systems has
been done on a systematic rotational basis based on the
risk assessments of the operations and controls. The scope
of review for the year had been determined and approved
by the Audit Committee. No major issues but areas for
improvement have been identified. The Board and the Audit
Committee considered that the key areas of the Group's
internal control systems are reasonably implemented.

The Company recognises that the release of inside
information to place anyone in a privileged dealing position
is strictly prohibited and has adopted an Inside Information
Policy to ensure compliance of the Listing Rules. Prior to the
announcement of any inside information, all Directors and
senior management are requested to take all reasonable
steps to maintain strict confidentiality and where it is
reasonably likely that confidentiality may have been lost in
respect of the inside information, the Company shall as soon
as reasonably practicable, apply to the Stock Exchange for a
trading suspension of its shares.

EXTERNAL AUDITOR

KPMG has been appointed as the external auditor of the
Company. The Audit Committee has been notified of
the nature and the service charges of non-audit services
performed by KPMG and considered that such services
have no adverse effect on the independence of the external
auditor.
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During the year, the fees payable to KPMG in respect of its
statutory audit services (including interim review) provided
to the Group was RMB3,650,000. Fees payable to KPMG for
non-audit services in respect of internal control review and
tax advisory services for the year amounted to RMB427,000.

There was no disagreement between the Board and the
Audit Committee on the selection and appointment of the
external auditor during the year under review.

NON-COMPETE UNDERTAKING BY CONTROLLING
SHAREHOLDERS

Mr. Wang Dong Xing, Mr. Wang Liang Xing, Mr. Wang Cong Xing,
Xiao Sheng International Limited and Ming Lang Investments
Limited are the controlling shareholders (within the meaning of the
Listing Rules) of the Company (“Controlling Shareholders”). Each of
the Controlling Shareholders has confirmed to the Company that
none of them is engaged in, or interested in any business (other
than the Group) to compete directly or indirectly with the Group. To
protect the Group from any potential competition, the Controlling
Shareholders have given an irrevocable non-compete undertaking

REFBAERLT
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(iif) the Company will disclose in the corporate governance
report on how the terms of the non-compete undertaking
have been complied with and enforced; and

(iv) in the event that any of the Directors and/or their respective
associates has material interest in any matter to be
deliberated by the Board in relation to the compliance and
enforcement of the non-compete undertaking, he may not
vote on the resolutions of the Board approving the matter
and shall not be counted towards the quorum for the voting
pursuant to the applicable provisions in the Company’s
articles of association.

The Directors consider that the above corporate governance
measures are sufficient to manage any potential conflict of interests
between the Controlling Shareholders and their respective
associates and the Group and to protect the interests of the
shareholders, in particular, the minority shareholders.

Each of the Controlling Shareholders has confirmed to the Company
that he/it has complied with the non-compete undertaking during
the year. The Independent Non-executive Directors of the Company
have reviewed the status of compliance and enforcement of the
non-compete undertaking and confirmed that all the undertakings
thereunder have been complied with.

COMMUNICATIONS WITH SHAREHOLDERS AND
INVESTORS RELATIONS

INVESTORS RELATIONS

The Company believes that effective communication with its
shareholders and the investment community in a fair and timely
basis is essential. Continuous dialogue is held with research analysts
and institutional investors by means of one-on-one meetings,
conference calls and investors conferences to keep them abreast of
the Group's business and development.
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SHAREHOLDERS'RIGHTS goon

The Company encourages shareholders to attend Shareholders’ goooooooooooboooo
meetings and make proposals by either directly raising questions on ob00oooboooboooboon
both operational and governance matters to the Board and Board oooobobooobbobboogo
committees at the general meetings or providing written notice of gobobodobooobboooon

such proposals for the attention of the Company Secretary at the
registered office of the Company in Hong Kong currently situated at
3402, 34 Floor, Lippo Centre, Tower One, No. 89 Queensway, Hong
Kong or via email to ir@lilanz.com.hk.

The Directors may, whenever they think fit, convene an extraordinary
general meeting. Extraordinary general meetings shall also be
convened on the requisition of one or more Shareholders holding,
at the date of deposit of the requisition, not less than one tenth of
the paid up capital of the Company having the right of voting at
general meetings. Such requisition shall be made in writing to the
Directors or the Company Secretary and deposited at the registered
office of the Company in Hong Kong currently situated at 3402,
34 Floor, Lippo Centre, Tower One, No. 89 Queensway, Hong Kong
for the purpose of requiring an extraordinary general meeting
to be called by the Directors for the transaction of any business
specified in such requisition. Such meeting shall be held within two
months after the deposit of such requisition. If within twenty-one
(21) days of such deposit the Directors fail to proceed to convene
such meeting, the requisitionist(s) himself (themselves) may do so
in the same manner, and all reasonable expenses incurred by the
requisitionist(s) as a result of the failure of the Directors shall be
reimbursed to the requisitionist(s) by the Company.

There are no provisions under the Company’s articles of association
or the Companies Law, Cap. 22 (Law 3 of 1961, as consolidated
and revised) of the Cayman Islands regarding procedures for
Shareholders to put forward proposals at general meetings other
than a proposal of a person for election as Director. Shareholders
may follow the procedures set out above to convene an
extraordinary general meeting for any business specified in such
written requisition.
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The notice of annual general meeting together with the
accompanying circular setting out the relevant information as
required under the Listing Rules are sent to Shareholders at least
20 clear business days prior to the meeting. Poll voting has been
adopted for decision-making at Shareholders’ meetings to ensure
that each share is entitled to one vote. Details of the poll voting
procedures are set out in the circular sent to Shareholders prior to
the meeting and explained at the commencement of the meeting.
Voting results are posted on the Company’s website on the day of
the annual general meeting.

The attendance record of the Directors at the annual general
meeting held during the year is set out under the paragraph headed
“Meetings”above.

The dividend policy of the Company is set out under the paragraph
headed “Dividend Policy” in the Management Discussion and
Analysis set out on page 32 of the Annual Report.
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Biographical Details of Directors and Senior Management

gooooogooon

DIRECTORS
EXECUTIVE DIRECTORS

Mr. Wang Liang Xing (O O O O O ), aged 62, is the vice chairman, the
chief executive officer and an executive Director of the Company. He
was appointed as an executive Director on 13 June 2008. He has been
with the Group since its establishment in April 1995 and is one of the
founders of the Group. Mr. Wang is responsible for the Group'’s overall
business development, strategic planning and corporate management.
He is also responsible for the corporate development of the Group and
recommending the appointment of senior management to the Board. He
completed an advanced programme of excellent corporate operation and
management (D 00 00D0O0DDOODOODODOO) from the School
of Continuing Education of Tsinghua University (D00 0000003
0 ), an EMBA programme organised by Xiamen University (D 0 00 ), a
China CEO Programme (O O O O CEOO O ) organized by Cheung Kong
Graduate School of Business (O O O O O ) and a Global CEO Programme
(0 O CEOO O ) organized by China Europe International Business School
(0O0D0O00D00O0). Mr. Wang has over 30 years of manufacturing and
management experience in the menswear industry in the PRC.

Mr. Wang is the vice-chairman and standing supervisor of the Enterprises
Credit Management Association of Quanzhou City (DO OO0 O0OO
O00000D0O00000) and a supervisor of the Garment Association
of the PRC (O OO O O O ). He was one of 50 persons honoured with a
2005 PRC Enterprises trademark Award (20050 0 0O 0 O O 500 ) and was
accredited as the “Brand China People of the Year 2010" (20100 0 O O O
0 0O 0 ) and the “16th session of Excellent Entrepreneur of Fujian Province
2015"o1s00ooooooooon).

Mr. Wang is the brother of Mr. Wang Dong Xing and the brother-in-law of
Mr. Cai Rong Hua, who are also non-executive Directors of the Company.
Mr. Wang is also the brother of Mr. Wang Cong Xing, father of Mr. Wang Zhi
Yong and uncle of Mr. Wang Jun Hong, who are executive Directors of the
Company. He is also one of the shareholders of Xiao Sheng International
Limited and Ming Lang Investments, which are the controlling shareholders
(within the meaning of The Listing Rules) of the Company.
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Mr. Wang Cong Xing (O O O 0 0 ), aged 56, is the vice chairman and
an executive Director of the Company. He was appointed as an executive
Director on 2 January 2008. Mr. Wang has been with the Group since its
establishment in April 1995 and is one of the founders of the Group. He
is responsible for finance and information technology management for
the Group. He is also responsible for the internal management system of
the Group and supervising the implementation of the annual, quarterly
and monthly financial plans of the Group. He completed an advanced
programme of excellent corporate operation and management (O 00 O O
OO00O00D0O00DO0) from the School of Continuing Education of
Tsinghua University (DO OO0 OODOOO) in 2006. Mr. Wang has over
30 years of manufacturing and management experience in the menswear
industry in the PRC. He is a committee member of the Political Consultative
Conference of Quanzhou City (D O OO OO 0O).

Mr. Wang is the brother of Mr. Wang Dong Xing, who is a non-executive
Director of the Company, and Mr. Wang Liang Xing, and he is the uncle
of Mr. Wang Jun Hong and Mr. Wang Zhi Yong, who are also executive
Directors of the Company. He is also a director and one of the shareholders
of Ming Lang Investments Limited and Xiao Sheng International Limited,
which are the controlling shareholders (within the meaning of the Listing
Rules) of the Company.

On 18 March 2025, the annual remuneration has been revised to
RMB900,000.
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Mr. Pan Rong Bin (O 00 0 0O 0 ), aged 51, is an executive Director of
the Company. He joined the Group in February 2003 and was appointed
as an executive Director on 13 June 2008. Prior to acting as the general
manager of the Group's 0 O LILANZ brand since March 2011, Mr. Pan was
responsible for the marketing and distribution operations of 0 O LILANZ.

Mr. Pan completed an advanced programme of excellent corporate
operation and management (D O OO OO0OO0O0O0O0OOOO0O) from
the School of Continuing Education of Tsinghua University (D 0 0O 0 OO
0 000)in 2006. From 2001 to 2005, Mr. Pan was a representative in the
Nanping Municipal People’s Congress, Fujian Province (0 0D 0000 OO
O000). From 1995 to 2007, he was a member of the Chinese People’s
Political Consultative Conference of Jianyang City, Fujian Province (0 O
O00000000000000000).He was honoured with the
award for the Model of Labour in Quanzhou City, Fujian Province (O O O
O0000000)in May 2006. He was also accredited as the outstanding
personage in the development of retail industry (D0 OO0 O0O0O0O0O0O)
in the "Golden Coordinate” (O O O ) award organised by winshang. com

0 0O 0O O Otogether with mainstream commercial real estate media in
China in April 2018. He has over 20 years of management experience in the
menswear industry in the PRC.

Mr. Pan is also one of the shareholders of Xiao Sheng International Limited
and Ming Lang Investments Limited, which are the controlling shareholders
(within the meaning of the Listing Rules) of the Company.
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Mr. Wang Jun Hong (0 0 0 O 0O ), aged 38, is an executive Director of
the Company. He was appointed as an executive Director on 5 February
2024. Mr. Wang has over 14 years of experience in fashion and design.
Since April 2012, Mr. Wang has served various positions within the Group.
Mr. Wang is currently serving as the general manager of Lilang (China) Co,,
Ltd. (“Lilang China"), where he is responsible for brand management and
product development, as well as vice president of the design department
of Lilang (Hong Kong) International Co., Ltd. Mr. Wang obtained a bachelor’s
degree in fashion design from the China Academy of At (DO O OO O)
in July 2008 and a master's degree in brand management from Instituto
Marangoni in June 2009. He was named as one of the "Outstanding Young
Talents of Contemporary China” by ADMEN International Award and the
International Brand Association in 2020.

Mr. Wang is the son of Mr. Wang Dong Xing, a non-executive Director of the
Company and the chairman of the Board, nephew of Mr. Wang Liang Xing
and Mr. Wang Cong Xing, and cousin of Mr. Wang Zhi Yong. Mr. Wang Liang
Xing, Mr. Wang Cong Xing and Mr. Wang Zhi Yong are executive Directors of
the Company.

Mr. Wang Zhi Yong (O O O O O ), aged 39, is an executive Director of the
Company. He was appointed as an executive Director on 5 February 2024.
Mr. Wang has over 14 years of experience in fashion sales and marketing.
Since June 2009, Mr. Wang has served various positions within the Group,
and from March 2018 to November 2019, Mr. Wang was promoted
to deputy director of Lilang China, where he was responsible for the
management of new retail development in Fujian; from December 2019
to February 2022, he was promoted to general manager of Lilang China’s
online retail center, where he was responsible for the development and
management of online retail for the Group’s smart casual collection “00 O
LESS IS MORE". He is currently serving as the sales channel director of Lilang
China’s marketing center. Mr. Wang studied at Wuhan University between
2003 to 2007.

Mr. Wang is the son of Mr. Wang Liang Xing, an executive Director of the
Company, and nephew of Mr. Wang Dong Xing, a non-executive Director
of the Company and chairman of the Board and Mr. Wang Cong Xing, and
cousin of Mr. Wang Jun Hong. Mr. Wang Liang Xing, Mr. Wang Cong Xing
and Mr. Wang Jun Hong are executive Directors of the Company.
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NON-EXECUTIVE DIRECTORS

Mr. Wang Dong Xing (0 0 0 0 0O ), aged 64, is the chairman and a non-
executive Director of the Company. He was appointed as an executive
Director on 13 June 2008 and re-designated as a non-executive Director
on 11 December 2023. Mr. Wang has been with the Group since its
establishment in April 1995 and is one of the founders of the Group. He
is responsible for the Group’s overall business development, strategic
planning and corporate management. He is also responsible for formulating
operation direction, devising annual plan and financial budget and making
recommendations on significant investments of the Group to the Board for
approval. He completed a diploma programme for chief executive officers
of enterprises (DO OO ODODOOO) from the Economics College of
Peking University (D O O OO 0O 0O O ), an EMBA programme organised by
Lingnan College, Sun Yat-sen University (O 0 O 0 O 0O O O ), a China CEO
Programme (0 O 0 O CEOO O ) organized by Cheung Kong Graduate
School of Business (0 O O O O ) and a CEO to Lead the Future Programme
(0000 CEOO O ) organized by the Shanghai Advanced Institute of
Finance at Shanghai Jiao Tong University (D 0 000 0O00O0O0O0O0O0O
0 0O). Mr. Wang has over 30 years of manufacturing and management
experience in the menswear industry in the PRC.

Mr. Wang is a member of the Fujian Province Committee of the Chinese
People’s Political Consultative Conference (D 00 OO0 O0OO0OOO0O
00 00), arepresentative of the Quanzhou Municipal People’s Congress
(00000000 0) and standing vice chairman of the Jinjiang City
Sewing and Apparel Association (D 0O OOOOOO ). Heis also
vice chairman of the Jinjiang Committee of China Democratic National
Construction Association (0 OO0 OO0 OO 0O ), standing committee
member of the Jinjiang Chamber of Commerce (DO OO OO (O ODO)
and chairman of the Quanzhou APEC Business Travel Card Association (O
O0O0APECOOOOOOHNOODOODOOO). He was also accredited as
the "16th session of Excellent Entrepreneur of Fujian Province 2015" (2015
O000000000D000) and “Excellent Entrepreneur of Lhasa
Economic and Technological Development Zone 2020" (20200 0 0O O O
oooDoooogon).

Mr. Wang is the elder brother of Mr. Wang Liang Xing and Mr. Wang Cong
Xing, who are executive Directors of the Company. He is also the father
of Mr. Wang Jun Hong and the uncle of Mr. Wang Zhi Yong, who are also
executive Directors to the Company. He is the brother-in-law of Mr. Chen
Wei Jin, a member of the senior management of the Company. He is also
one of the shareholders of Xiao Sheng International Limited and Ming Lang
Investments Limited, which are the controlling shareholders (within the
meaning of the Listing Rules) of the Company.
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Mr. Cai Rong Hua (O 0O 0 O 0 ), aged 56, is a non-executive Director of
the Company. He joined the Group in April 1998 and was appointed as
an executive Director on 13 June 2008. He was re-designated as a non-
executive Director on 11 December 2023. Mr. Cai completed an advanced
programme of excellent corporate operation and management (0 O O O
O00O00D0O00DO0) from the School of Continuing Education of
Tsinghua University (D 000000 OO O ) and an EMBA programme
organised by Lingnan College, Sun Yat-sen University (D OO0 OO QO OO ).
He is the president of the Jinjiang Qingyang Chamber of Commerce (O
000000 ). He has over 20 years of manufacturing and management
experience in the menswear industry in the PRC.

Mr. Cai is the brother-in-law of Mr. Wang Liang Xing and uncle of Mr. Wang
Zhi Yong, who are also executive Directors of the Company. He is also one
of the shareholders of Xiao Sheng International Limited and Ming Lang
Investments Limited, which are the controlling shareholders (within the
meaning of the Listing Rules) of the Company.

Mr. Hu Cheng Chu ([J 0 O [0 00 ), aged 80, is a non-executive Director
of the Company. He joined the Group in April 1998 and was appointed as
an executive Director on 13 June 2008. He was re-designated as a non-
executive Director on 11 December 2023. Mr. Hu completed part-time
professional political engineering course and professional administrative
management course from Fudan University in 1988 and 1989, respectively,
and an advanced programme of excellent corporate operation and
management (D OO0 O0O0O0O0OO0DOOO0ODOO) from the School of
Continuing Education of Tsinghua University (D OO0 0O 0000 O ). He
is currently the vice chairman of the Quanzhou Association of Professional
Managers (O O O 00O OO0 0O), a supervisor of the Association of China
Brand Managers of the Brand China Industry Union (D O 0O 00O
00000000000 )and the honorary chairman of Fujian Micro
Electronic Commerce Industry Association (D OO 00 OO0O0O0O). He
was honoured as Jinjiang City Honorable Citizen (0 O O O 0O 0O 0)in 2012
and also accredited as:

- one of the top 10 planners for corporate sales and marketing in the
PRC for the year 2007 to 2008, and for the year 2009 to 2010 (2007-
20080 0 200920100 0 01w C0OOCOOO);

- one of the top 10 brand managers in China for the year 2010 (2010
oooooooono)y,

- the China Great Wall outstanding advertising personage award for
theyear2011 2011000000000 -000000ODO),

- the excellent chief brand officer in China for the year 2013 (20130
gooooooaoy,
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- one of the top 10 planners for brand marketing of China’s
enterprises for theyear 201520150 0 0000 00000O0O0O);

- the excellent brand officer in China for the year 2016 (20160 O O
0000 )and

- one of the top 10 planners for brand marketing in China for the year
20062016000 000O000OOOO).

Mr. Hu is also one of the shareholders of Xiao Sheng International Limited
and Ming Lang Investments Limited, which are the controlling shareholders
(within the meaning of the Listing Rules) of the Company.

INDEPENDENT NON-EXECUTIVE DIRECTORS

Mr. Lai Shixian (O O 0 0 0O ), aged 50, is an independent non-executive
Director of the Company. He joined the Board on 13 December 2012. Mr. Lai
is the Co-Chief Executive Officer and an executive director of ANTA Sports
Products Limited (O O OO0 OO0 OO DO O ) (stock code: 2020), the shares
of which are listed on the Stock Exchange, and is primarily responsible for
the administration of ANTA Brand and all other brands except FILA, the
procurement function and several functions of the ANTA Group. Mr. Lai
holds an EMBA degree from China Europe International Business School.

Mr. Zhang Shengman (0 O O 0O 0O ), aged 67, has over 30 years of
experience in corporate and financial matters. From May 1981 to October
1992, Mr. Zhang served various positions in the Ministry of Finance of the
People’s Republic of China, with his last position as the Deputy Director. In
November 1992, Mr. Zhang joined the World Bank Group as the country
representative for China. From November 1992 to October 2005, Mr. Zhang
took up various roles in the World Bank Group, with his last position as the
Managing Director in charge of world-wide operations and the chairman
of several committees. Subsequently, Mr. Zhang joined Citigroup Inc.
("Citigroup”), a company listed on the New York Stock Exchange (Stock
Code: C), in February 2006 as the chairman of the Global Public Sector
Group. From February 2006 to May 2016, Mr. Zhang has taken up various
roles in Citigroup with his last position as the Chairman of Citigroup’s Asia
Pacific Region. Mr. Zhang is currently and has been a director of several
companies listed on the Stock Exchange, including a non-executive director
of Seazen Group Limited (stock code: 1030) since 21 March 2018, and an
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independent non-executive director of Fosun International Limited (stock
code: 656) since 1 December 2006 and Green Economy Development
Limited (stock code: 1315) since 28 February 2023.

Mr. Zhang obtained a bachelor’s degree in English literature from Fudan
University in 1978 and a master’s degree in public administration from
University of the District of Columbia in 1986. Mr. Zhang completed the
Harvard Advanced Management Program from Harvard University in June
1997.

On 5 February 2024, the annual remuneration has been revised to
HK$360,000.

Prof. Liao Jianwen (00 00 0 O 0O ), aged 57, has extensive research and
practical experience in strategic innovation management across both
academia and industries. Currently, Prof. Liao holds positions of Executive
Fellow of Harvard Business School and Senior Advisor to the chairman of
JD.com, Inc. (NASDAQ: JD; and HKEx: 9618 (HKD counter) and 89618 (RMB
counter)). Since 2012, Prof. Liao served as the Associate Dean of Cheung
Kong Graduate School of Business until March 2017. From April 2017 to July
2021, Prof. Liao was the chief strategy officer of Beijing Jingdong Century
Trade Co., Ltd. He has also been an independent director of Origin Asset
Management Co,, Ltd. since February 2022. Prof. Liao has also served, or is
serving, on the boards of the below listed companies: (1) director of China
United Network Communications Ltd. (a company whose shares are listed
on the main board of the Shanghai Stock Exchange, stock code: 600050)
from February 2018 to March 2021 and non-independent director from
March 2021 to December 2021; (2) director of Yonghui Superstores Co., Ltd.
(a company whose shares are listed on the main board of the Shanghai
Stock Exchange, stock code: 601933) from April 2018 to December 2021,
(3) director of Farfetch Limited (a company whose shares are listed on
the New York Stock Exchange, stock code: FTCH) since February 2019; (4)
independent director of Zhewen Interactive Group Co,, Ltd. (@ company
whose shares are listed on the main board of the Shanghai Stock Exchange,
stock code: 600986) since November 2020; (5) independent director of
Juewei Food Co,, Ltd. (a company whose shares are listed on the main
board of the Shanghai Stock Exchange, stock code: 603517) from December
2021 to December 2024, and (6) independent non-executive director of
Bairong Inc. (a company whose shares are listed on the main board of the
Stock Exchange, stock code: 06608) from 20 October 2023 to 20 November
2023 and re-designated to non-executive director since 20 November 2023.
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Prof. Liao obtained a master’s degree in economics from Renmin University
of China in February 1991, and a Ph.D. in Business Administration from
Southern lllinois University in August 1996.

Prof. Jiang Zhan (O 0O O O ), aged 48, is currently a professor at the
Shanghai Advanced Institute of Finance of the Shanghai Jiao Tong
University (O O 0 O O 0O ). Recognised for her research and expertise in
corporate finance, valuation, fintech and supply chain finance, she has over
17 years' experience in teaching and academic research. She is a frequent
contributor of leading academic journals and a recurring guest speaker. She
obtained a bachelor’s degree in thermal engineering from Tong Ji University
(OO0 )inJuly 1998, a master’s degree in mechanical engineering from
the Southern lllinois University in December 2002 and Ph.D. in business
administration from the University of lowa in August 2008.
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SENIOR MANAGEMENT

Mr. Shum Chi Chung (O O 0O 0 O ), aged 50, is the chief financial officer
and company secretary of the Company. He joined the Group in August
2021. Mr. Shum graduated from the Hong Kong University of Science
and Technology with a bachelor’s degree in Business and Administration
(Accountancy). He has over 25 years of extensive experience in audit,
financial management, corporate finance and compliance. Prior to joining
the Group, he had worked in an international accounting firm and other
companies listed on the Main Board of the Stock Exchange. Mr. Shum is a
fellow member of the Hong Kong Institute of Certified Public Accountants.

Ms. Shi Mei Ya (O O 0O 00O ), aged 48, is the head of the production
management department of the Group. She completed a programme in
fine chemical engineering at Fujian Radio and TV University (D O O O O
O0D0O0)in 1998 and an advanced programme of excellent corporate
operation and management (O 0000 O0O0OO0OOODOOOONO)
from the School of Continuing Education of Tsinghua University (O O O
JO000dgdgag)in 2006. She also completed a programme in project
management and a master programme in business administration for
senior managers (U OO O OOOOOODODO ) at Xiamen University (O
0 O 0O). Ms. Shi joined the Group on 1 August 1998 and has been the head
of production management department of the Group since November
2008.

Mr. Song Chen (O O O O ), aged 31, is the head of group strategy
development department of the Group, assistant to Chief Executive and
member of the Environmental, Social and Governance Committee. He
graduated from University of Bristol with a master’s degree in mechanical
engineering in 2016. From 2016 to 2018, he had worked in China
Development Bank Capital FoF Management (O O O O O O [0 ) as analyst.
From 2018 to 2023, he worked in Legend Capital Management Limited (O
O0000D0O000) as investment manager with extensive experience
in industry and company analysis and due diligence. He joined the Group in
August 2023.

Mr. Zhuang Zhi Han (O 0O O 0 O ), aged 55, is the financial controller
of the Group. He graduated from Faculty of Accountancy from East China
Technology University (O O O O O O ) with a bachelor’s degree in
economics major in accounting in 1994. He obtained an EMBA degree
from Xiamen University (O O O O ) in December 2012. Prior to joining the
Group, he worked in Xiaxin Electronic Stock Company Limited (O O 0O O
O00000), responsible for the overall financial affairs. He joined the
Group on 1 September 2008.

goodgo

oboobooooosocobooooooboon
obobooooooooooobooo
gogoboooooooboobooboooon
bbbmooboooboooboobooan
gooboobobooooobobooaoa2s
goobobooooobbooooon
goboboboooooobbooooon
obobooobooooooooboooo
ooood

gboboobobg4b0ooobooan
goboboboooboobobobooooon
gobobobbooooooobooooon
obooooboobooooboooo
oboboooobooooobooboon
obooooboooboooooooo
goboobobooooboboboooooon
gobooboboooooboboooooon
gbobobooooobobobo

gboboooosngbooobobooan
gooboboboooobbobboooon
goboobboogoobobbooooon
obobooooooooooobooo
oooboooboobooboobooo
gobobobbouooooooooaoan
goboobobooooboboboooooon
goboobbooooobboooooon
gobooOboboooooobooooon
gooobooood

ooooboooossooboooogn
gbboooooobooboooooon
goboobbooooooboooooon
gobobboooooobobbooooon
gooboboboooobobobbooon
obooooboobooooboooo
obooooboooooooobooon
gbooodao



FEFIBERLTF 0oooooo

Biographical Details of Directors and Senior Management (continued)

ooddououoddUooo

Mr. Chen Wei Jin (O O 0 0O O ), aged 55, is the head of the group
ordering department of the Group. He graduated from Zhangzhou Normal
University (O O O O 0O O ) with a professional diploma in administration in
July 2000 and completed an advanced programme of excellent corporate
operation and management (O OO0 0O0D0OO0O0OO0OO) from
the School of Continuing Education of Tsinghua University (OO 0 0O 0O 0O
O 000) in 2006. From 1989 to 2004, he served as the general manager
of Jinjiang Weixin Knitters Factory (O O O 0O O O O ). From 1996 to 2004,
he also worked in the Jinjiang branch office of the China Life Insurance
Company Limited (D 0000000 OODODOOODO) as the general
manager of the sales department, where he was recognised as pioneer
of sales and marketing (0 O O O ) from 1998 to 2000 and outstanding
supervisor (0 O O O ) for the year 2002. He joined the Group on 1 March
2004 as the manager of the group ordering department of the Group. Mr.
Chen is the brother-in-law of Mr. Wang Dong Xing, an executive Director of
the Company.

Mr. Huang Ming Hai (0 O O 0O O ), aged 49, is the financial controller of
the Group's brand [0 O LILANZ. He completed an advanced programme
of excellent corporate operation and management (0O OO OO
O000000000) from the School of Continuing Education of
Tsinghua University (000000000 O0O), a programme in financial
management at the Adult Education College of Huagiao University (O O O
O0000000), an advanced programme for head of finance (0 0O O O
O0000000)at Commerce College of Huagiao University (0 O O 0O
0 0O 0), and a distance-learning professional programme in accounting for
higher education of adults (D OO OO0 OOOO0OOODOO) at the
Fujian Agriculture and Forestry University Continuing Education School (O
000000000 0O0). Hejoined the Group on 24 April 1995.

Mr. Liang Chao (O O 0 O ), aged 62, is the vice president of Lilang (China)
Co., Ltd. ("Lilang China"). He graduated from Sichuan University (0 0 0O O )
with a master’s degree in business administration in 2003. He joined the
Group in 2004 and is responsible for management of distributors.

Mr. Chen Hong Sheng (O O O O O ), aged 50, is the executive
president of Lilang China. He graduated from Anhui University (0 O O
0 ) with a bachelor’s degree in law in 1995. He joined the Group in 2001
and is responsible for brand management, product development and
consignment operations.

Mr. Liu Guang Liang (O O 0 O O ), aged 42, is the vice president of Lilang
China. He graduated from Jiangxi Institute of Fashion Technology with a
bachelor’s degree in Design in 2004. He joined the Group in 2005 and is
responsible for the operation of the business of “l0 [0 LESS IS MORE".
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The Directors are pleased to present the Annual Report together with the
audited consolidated financial statements of the Group for the year ended
31 December 2024.

PRINCIPAL PLACE OF BUSINESS

The Company was incorporated in the Cayman Islands and is domiciled in
Hong Kong and has its registered office at Suite 3402, 34/F, Lippo Centre,
Tower One, 89 Queensway, Hong Kong. The Group's principal place of
business is in the PRC.

PRINCIPAL ACTIVITIES AND BUSINESS REVIEW

The principal activities of the Group are manufacturing and sale of branded
menswear and related accessories in the PRC. The principal activities and
other particulars of the subsidiaries are set out in note 34 to the financial
statements.

Further discussion and analysis of these activities as required by Schedule
5 to the Hong Kong Companies Ordinance, including a discussion of the
principal risks and uncertainties facing the Group and an indication of
likely future developments in the Group’s business, can be found in the
Management Discussion and Analysis set out on pages 11 to 34 of this
Annual Report. This discussion forms part of this directors'report.

MAJOR CUSTOMERS AND SUPPLIERS

The information in respect of the Group's sales and purchases attributable
to the major customers and suppliers respectively during the financial year
is as follows:
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gbobooboobdobaoboobod
gobobobooooboobbooooon
goooano

goodogo

gbooboobooboooobon
gbogobbgoobobooobesodn
oob000s3403402000000000
ooooooogd

gogooooood

obooooboooboooooboooo
oboboooooooooooboooo
ooboooboooboooon 40

gomoooomosgooboon
obobooooooboooboooboon
obooooboooboooooooo
gobobobbouoooooobobooon
gboobonoxboobooooooon
gboboobooooobobobobog

goodooood

goboboobooooboobobbooooon
gboobogoooobooobo

2023
goboog

Percentage of the Group's Total
gooooooao

Sales Purchases Sales Purchases
OO0 ood od od
The largest customer oooo 6.2% 4.9%
Five largest customersinaggregate OO0 OOO0OOO 16.2% 15.0%
The largest supplier goooo 4.79% 51%
Five largest suppliersinaggregate OO0OOO0O0OOO 19.06% 18.9%

At no time during the year have the Directors, their associates or any
shareholder of the Company (who or which to the knowledge of the
Directors owns more than 5% of the Company’s issued share capital) had
any interest in these major customers and suppliers.
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FIVE-YEAR FINANCIAL SUMMARY

A summary of the results and of the assets and liabilities of the Group for
the latest five financial years is set out on page 164 of the Annual Report.

FINANCIAL STATEMENTS

The profit of the Group for the year ended 31 December 2024 and the state
of the Company’s and the Group's affairs as at that date are set out in the
consolidated financial statements on pages 89 to 163 of the Annual Report.

TRANSFER TO RESERVES

Profit attributable to equity shareholders, before dividends, of
RMB461,118,000 (2023: RMB530,427,000) has been transferred to reserves.
Other movements in reserves of the Group are set out in the consolidated
statement of changes in equity.

An interim dividend of HK13 cents (2023: HK13 cents) per ordinary share
and a special interim dividend of HK5 cents (2023: HK5 cents) per ordinary
share were paid on 23 September 2024. The Directors now recommend the
payment of a final dividend of HK9 cents (2023: HK13 cents) per ordinary
share and a special final dividend of HK3 cents (2023: HK5 cents) per
ordinary share in respect of the year ended 31 December 2024.

CHARITABLE DONATIONS

Charitable donations made by the Group during the year amounted to
RMB9,694,000 (2023: RMB12,829,000).

NON-CURRENT ASSETS

Details of acquisitions and other movements of non-current assets
(including property, plant and equipment, investment properties, right-
of-use assets and intangible assets) are set out in notes 12 to 15 to the
consolidated financial statements.

BANK FACILITIES

Particulars of bank facilities of the Group as at 31 December 2024 are set
out in note 20 to the consolidated financial statements.

SHARE CAPITAL

Details of movements in the share capital of the Company during the year
are set out in note 26(a) to the consolidated financial statements.

FEFIBERLTF 0oooooo

goodooo

oboooobooboooobooo
oobooobooobooie4nOd

godd

gobobobooooboobbooooon
gobobbooooboobbooooon
googgoooostgiesbbbooon
ooo

googd

gobobbooobbooooobnn
4611180000 O O O O OO O OO
5304270000 0 000O0OO0O0ODOODOO
oobooboobooooog

gobobboooooobboooon
oooobOwsbobooooooosgon
oooboooooooocosomonon
obOob0soomoooobooooon
goboboooooobbooooon
gbhobogooeomuoboooodsgod
gboooooboobobosomon
gooosboon

gooo

gogobobobooooboboooooboan
96940000 O O O O OO O O O
12,829,0000 [

goood

ooooooooooooooo
yogooouoobbooooobooon
goboboboooooobobooooon
120 150

gooood

oboooobooboooooboooo
gbobouobogobodbobobod
200

gd

goboboboooooobbooooon
0oo000 2e6@0

67




68

China Lilang Limited 2024 Annual Report

Report of the Directors (continued)
O0000ooo

SUFFICIENCY OF PUBLIC FLOAT

Based on the information that is publicly available to the Company and
within the knowledge of the Directors of the Company as at the date of
this Annual Report, the Company has maintained the prescribed public
float under the Rules (the “Listing Rules”) Governing the Listing of Securities
on The Stock Exchange of Hong Kong Limited (the "Stock Exchange”)
throughout the year ended 31 December 2024 and at any time up to the
date of this Annual Report.

PRE-EMPTIVE RIGHTS

There are no provisions for pre-emptive rights under the Company’s articles
of association or the laws of the Cayman Islands where the Company is
incorporated.

PURCHASE, SALE OR REDEMPTION OF THE COMPANY’S
LISTED SECURITIES

Neither the Company nor any of its subsidiaries purchased, redeemed
or sold any of the Company’s listed securities during the year ended 31
December 2024.

DIRECTORS

The Directors during the financial year were:

EXECUTIVE DIRECTORS

Mr.Wang Liang Xing
Mr.Wang Cong Xing
Mr. Pan Rong Bin
Mr.Wang Jun Hong
Mr. Wang ZhiYong

NON-EXECUTIVE DIRECTORS

Mr. Wang Dong Xing (Chairman)
Mr. Cai Rong Hua
Mr. Hu Cheng Chu

INDEPENDENT NON-EXECUTIVE DIRECTORS

Mr. Lai Shixian
Mr. Zhang Shengman
Prof. Liao Jianwen
(appointed on 5 February 2024)
Prof. Jiang Zhan (appointed on 5 February 2024)
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Details of the Directors' biographies are set out on pages 55 to 65 of the
Annual Report.

In accordance with article 105(a) of the Company’s articles of association,
Mr. Wang Liang Xing, Mr. Pan Rong Bin, Mr. Cai Rong Hua and Mr. Lai Shixian
will retire from the Board by rotation at the forthcoming annual general
meeting and, being eligible, offer themselves for re-election.

No Director proposed for re-election at the forthcoming annual general
meeting has an unexpired service contract with the Group which is not
determinable by the Company or any of its subsidiaries within one year
without payment of compensation, other than statutory compensation.

CONFIRMATION OF INDEPENDENCE

The Company has received from each of the Independent Non-executive
Directors an annual confirmation of independence pursuant to Rule 3.13 of
the Listing Rules and considers all the Independent Non-executive Directors
to be independent.

DIRECTORS’ AND CHIEF EXECUTIVES' INTERESTS AND
SHORT POSITIONS IN SHARES, UNDERLYING SHARES
AND DEBENTURES

As at 31 December 2024, the interests and short positions of the Directors
and chief executives of the Company in the shares, underlying shares
and debentures of the Company and its associated corporations (within
the meaning of Part XV of the Securities and Futures Ordinance ("SFO")),
as recorded in the register required to be kept by the Company under
Section 352 of the SFO or as otherwise notified to the Company and the
Stock Exchange pursuant to the Model Code for Securities Transactions by
Directors of Listed Issuers (“Model Code”) contained in Appendix 10 to the
Listing Rules:
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Name of
Group company/ Number of Approximate
associated corporation Capacity/nature Number underlying percentage of
Name of shareholder gooooooooo of interest of shares shares shareholding
oooo oooo ooooooo oooo oooood ooooooo
(Note 1) (Notes 1&2)
ooong gooi1o020
Mr.Hu Cheng Chu The Company Beneficial owner 4,500,000 shares (L) - 0.376%
ooooo ooo ooooo 4500000000 ()
Mr. Pan Rong Bin The Company Beneficial owner 3,171,000 shares (L) - 0.264%
ooogo ooo ooooo 3171000000 ()
The Company Interest of spouse - 150,000 shares (L) 0013%
ooo oooo 1500000 OO (L)
Xiao Sheng International Beneficial owner 300 shares of - 3.093%
(Note 3) ooooo US$1.00 each (L)
000moo30 000000
10000000
Mr.Wang Jun Hong The Company Beneficial owner 522,000 shares (L) 350,000 shares (L) 0.07%
ooooo ooo ooooo 522000000 (1) 3500000 00O (L)
Mr.Wang Zhi Yong The Company Beneficial owner 2,517,000 shares (L) 350,000 shares (L) 0.24%
ooooo ooo ooooo 2517000000 (L) 350000000 (L)
The Company Interest of spouse 760,000 shares (L) - 0.06%
ooo gooo 760000000 (1)
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Notes:

The letter “L" denotes the Directors’ long position in the shares and underlying
shares of the Company or the relevant associated corporation.

The interests in underlying shares represent the interests in share options granted
pursuant to the Company'’s share option scheme, details of which are set out in
the paragraph headed “Equity-Settled Share-Based Payments”in this report.

Xiao Sheng International is owned as to 26.289% by each of Mr. Wang Dong Xing,
Mr. Wang Liang Xing and Mr. Wang Cong Xing, 8.247% by Jia Fa International
Limited (note 4), 5.155% by Ms. Hu Jie, 3.093% by Mr. Pan Rong Bin, 2.062% by
Mr. Chen Wei Jin, 0.515% by each of Mr. Xu Tian Min, Ms. Wang Cui Rong and Ms.
Wang Hui Rong, 0.412% by each of Mr. Wang Ming Hong and Mr. Wang Ming Jie
and 0.206% by Mr. Wang Qiao Xing.

The interests of Mr. Cai Rong Hua in 7,200,000 shares of the Company and 800
shares of Xiao Sheng International are held through Jia Fa International Limited
("JFIL"). The entire issued share capital of JFIL is held by Vistra Trust (Singapore)
Pte. Limited in its capacity as the trustee of an irrevocable discretionary trust set
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INTERESTS AND SHORT POSITIONS OF SUBSTANTIAL
SHAREHOLDERS

As at 31 December 2024, the persons or corporations (not being a Director
or chief executive of the Company) who had an interest or short position
in the shares and underlying shares of the Company as recorded in the
register required to be kept by the Company under section 336 of the SFO
were as follows:
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Approximate
percentage of

Name of shareholder Capacity/nature of interest Number of shares shareholding
oooo ooooooo oooo ooooooo
(Note 1)
gooig
Xiao Sheng International Beneficial owner 699,158,000 shares (L) (Note 2) 58.39%
gooo goooo 699,1580000 0 0 (W O O 20
Ming Lang Investments Limited Beneficial owner 74,905,000 shares (L) (Note 3) 6.26%
("Ming Lang Investments”) goooo 749050000 O O (lJ O O 30

goboooooonooobotm

Notes:

m

the letter "l” denotes the person’s long position in the shares of the Company.

These shares were held by Xiao Sheng International. Xiao Sheng International is
owned as to 26.289% by each of Mr. Wang Dong Xing, Mr. Wang Liang Xing and
Mr. Wang Cong Xing, 8.247% by Jia Fa International Limited (note 4), 5.155% by
Ms. Hu Jie, 3.093% by Mr. Pan Rong Bin, 2.062% by Mr. Chen Wei Jin, 0.515% by
each of Mr. Xu Tian Min, Ms. Wang Cui Rong and Ms. Wang Hui Rong, 0.412% by
each of Mr. Wang Ming Hong and Mr. Wang Ming Jie and 0.206% by Mr. Wang
Qiao Xing.

These shares were held by Ming Lang Investments. Ming Lang Investments is
owned as to 26.289% by each of Mr. Wang Dong Xing, Mr. Wang Liang Xing and
Mr. Wang Cong Xing, 8.247% by Jia Fa International Limited (note 4), 5.155% by
Mr. Hu Cheng Chu, 3.093% by Mr. Pan Rong Bin, 2.062% by Mr. Chen Wei Jin,
0.515% by each of Mr. Xu Tian Min, Ms. Wang Cui Rong and Ms. Wang Hui Rong,
0.412% by each of Mr. Wang Ming Hong and Mr. Wang Ming Jie and 0.206% by
Mr.Wang Qiao Xing.
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ooo

) gooooooooooooooboon
goooooobobooooooboon
000262890 000000000
0400 0 8247%0 000 0 OO 5.155%0
gooooogososxuoooooooo
206200 000 0000O00D0O0O0OO
gooooogoosswoooooooo
oooogoDoOobDo412%0000000
00 0.206%0

3) gooooooooooooooboon
goooooobobooooooboon
00026289 000000000000
4000 8247%0 000000 O 5155%0
oooooogsosxoooooooo
206200 00 00000O00D0O0O0OO
gooooogoosswoooooooao
oooo0ogoO0dbDo42%0000000
00 0.206%0
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(4) The entire issued share capital of Jia Fa International Limited is held by Vistra
Trust (Singapore) Pte. Limited in its capacity as the trustee of an irrevocable
discretionary trust set up by Mr. Cai Rong Hua as the settlor. The beneficiaries
under the trust are Mr. Cai and his family members. Mr. Cai is deemed to be
interested in these shares as the settlor of the discretionary trust.

Save as disclosed above, as at 31 December 2024, the Directors were
not aware of any other person or corporation having an interest or short
position in shares and underlying shares of the Company as recorded in the
register required to be kept by the Company pursuant to section 336 of the
SFO.

PERMITTED INDEMNITY PROVISION

A permitted indemnity provision for the benefit of the Directors of the
Company is currently in force and was in force throughout this year. The
Company has taken out and maintained appropriate insurance cover in
respect of potential legal actions against its Directors and officers.

DIRECTORS’INTERESTS IN TRANSACTIONS,
ARRANGEMENTS OR CONTRACTS

Save as disclosed in note 31 to the consolidated financial statements, no
transaction, arrangement or contract of significance to which the Company,
or any of its holding company, subsidiaries or fellow subsidiaries was a party,
and in which a Director of the Company had a material interest, subsisted at
the end of the year or at any time during the year.

CONTRACTS OF SIGNIFICANCE

During the year, save as disclosed in note 31 to the consolidated financial
statements, there had been no contract of significance between the
Company or any of its subsidiaries and a controlling shareholder (as defined
in the Listing Rules) of the Company or any of its subsidiaries.

COMPETING BUSINESS

Each of Mr. Wang Dong Xing, Mr. Wang Liang Xing, Mr. Wang Cong Xing,
Xiao Sheng International and Ming Lang Investments (the controlling
shareholders (within the meaning of the Listing Rules) of the Company) has
confirmed to the Company that he/it has complied with the non-compete
undertaking given by them to the Company on 4 September 2009. The
Independent Non-executive Directors of the Company have reviewed the
status of compliance and enforcement of the non-compete undertaking
and confirmed that all the undertakings thereunder have been complied
with throughout the year ended 31 December 2024.
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EQUITY-SETTLED SHARE-BASED PAYMENTS

The Company has adopted a share option scheme (the “2019 Share Option
Scheme”) pursuant to an ordinary resolution passed by the Shareholders
in the extraordinary general meeting on 23 April 2019 for the purpose of
providing incentives and rewards to eligible participants who contribute to
the Group.

Eligible participants of the 2019 Share Option Scheme include (i) any
employee (whether full time or part time, including any executive director
but excluding any non-executive director) of the Company, its subsidiaries
or invested entity; (i) any non-executive directors (including independent
non-executive directors) of the Company, its subsidiaries or invested
entity; (i) any supplier or customer of the Group or any invested entity;
(iv) any person or entity that provides design, research, development or
other technological support to the Group or any invested entity; (v) any
shareholder of any member of the Group or any invested entity or any
holder of any securities issued by any member of the Group or any invested
entity; (vi) any advisor (professional or otherwise) or consultant to any area
of business or business development of the Group or any invested entity;
(vii) any other group or classes of participants who have contributed or
may contribute by way of joint venture, business alliance or other business
arrangement to the development and growth of the Group; and (vii) any
company wholly-owned by one or more eligible participants as referred to
in (i) to (vii) above.

Subject to the earlier termination of the 2019 Share Option Scheme in
accordance with the rules thereof, the 2019 Share Option Scheme shall
remain in force for a period of ten years commencing on 23 April 2019.

The maximum number of shares issuable upon the exercise of options
granted under the 2019 Share Option Scheme and any other share option
scheme adopted by the Group (including both exercised or outstanding
options) to each grantee within any 12-month period, is limited to 1%
of the shares of the Company in issue at any time. Any further grant of
share options in excess of this limit is subject to shareholders’ approval in a
general meeting.
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Share options granted to a Director, chief executive or substantial
shareholder of the Company, or to any of their associates, are subject
to approval in advance by the Independent Non-executive Directors of
the Company. In addition, any share options granted to a substantial
shareholder or an Independent Non-executive Director of the Company, or
to any of their associates, in excess of 0.1% of the shares of the Company
in issue at any time and with an aggregate value (based on the closing
price of the Company’s shares at the date of the grant) in excess of HKS5
million, within any 12-month period, are subject to shareholders’ approval
in advance in a general meeting.

The total number of shares which may be issued upon the exercise of all
options (excluding for this purpose options which have lapsed) which
have been or may be granted under the 2019 Share Option Scheme and
any share option scheme of the Group must not in aggregate exceed
119,748,491 shares, representing 10% of the shares of the Company in issue
as at 23 April 2019 (the date of approval of the 2019 Share Option Scheme)
and as at the end of reporting period and the date of approval of this
report. The maximum number of shares which may fall to be issued upon
exercise of the options to be granted under the 2019 Share Option Scheme
and the options granted under any other share option scheme of the
Group (including both exercised and outstanding options) to be granted
by the Company or any other member of the Group in any given financial
year of the Company shall not exceed 5% of the Shares in issue as at the
beginning of such financial year. The maximum number of shares to be
issued upon the exercise of all outstanding options granted and yet to be
exercised under the 2019 Share Option Scheme and any other share option
scheme of the Group must not in aggregate exceed 30% of the shares of
the Company in issue from time to time.

The offer of a grant of share options may be accepted within 21 days from
the date of offer, upon payment of a nominal consideration of HKS$1 in
total by the grantee. The exercise period of the share options granted is
determinable by the Directors, which period may commence from the
date of the offer of the share options, and ends on a date which is not later
than ten years from the date of grant of the share options subject to the
provisions for early termination thereof.
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The exercise price of the share options is determinable by the Directors, but
shall not be less than the highest of (i) the closing price of the Company’s
shares as quoted on the Stock Exchange’s daily quotations sheet for trade
in one or more board lots of the shares on the date of the offer for the
grant, which must be a business day; (ii) the average closing price of the
Company’s shares as quoted on the Stock Exchange's daily quotations sheet
for the five business days immediately preceding the date of offer; and (iii)
the nominal value of a share.

On 3 July 2020, the Company granted options to subscribe for an
aggregate 11,500,000 shares of the Company to its senior management and
employees under the 2019 Share Option Scheme. The closing prices of the
Company’s shares immediately before the date of grant and on the date of
grant were HK$4.23 and HK$4.31 respectively. Details of the options granted
are set out below:
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Number of options
ooooo

Asat

Asat 31 December

Name or category of 1January 2024 2024
participants gooooo Granted Exercised Cancelled Lapsed oooooo Exercise price Exercise period

gooooooo gooo aoo oo oo aoo goooooo aoo oo

Mr. Chen Wei Jin (note 1(a)) 433000 - - - - 433000 HIG431 Note 23)
0000m@o01Eo 43100 002
MrWang Jun Hong (note 1(b)) 350000 - - - - 350000 HIG431 Note 2(b)
0o00omoniwo 43100 002
Mr.Wang ZhiYong (note 1(c) 350000 - - - - 350000 HIS431 Note 2(b)
0ooomonio 43100 002
Ms. Chen Zhi Mei (note 1(d)) 150,000 - - - - 150,000 HKS431 Note 2(0)
0oo0omonido 43100 002
Employees 9574000 - - - 51,000 9,523,000 HKS431 Note 2(c)
0o 43100 0020

10857000 51,000 10806000
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Notes:

Options granted to associates (as defined in the Listing Rules):

a. Mr. Chen Wei Jin, the head of the group ordering department of the
Group, is the brother-in-law of Mr. Wang Dong Xing, an executive
Director and a controlling shareholder of the Company.

b. Mr. Wang Jun Hong, general manager of Lilang China, is the son of
Mr. Wang Dong Xing, a non-executive Director and a controlling
shareholder of the Company. He was appointed as an executive Director
of the Company on 5 February 2024.

C. Mr.Wang Zhi Yong, the sales channel director of Lilang China’s marketing
center, is the son of Mr. Wang Liang Xing, an executive Director and
a controlling shareholder of the Company. He was appointed as an
executive Director of the Company on 5 February 2024.

d. Ms. Chen Zhi Mei, the assistant to the head of the sales and marketing
department of the Group, is the wife of Mr. Pan Rong Bin, an executive
Director of the Company.

Exercisable periods of options granted:

a. The options are exercisable by the grantee during the period
commencing from the day immediately following the expiry of the two
year period after the date of grant, and ending on the day falling ten
years after the date of grant, during which, (i) up to 129,000 options
granted may be exercised on or prior to the end of the third year after
the date of grant; (i) subject to (i), up to 130,000 options granted may
be exercised on or prior to the end of the fourth year after the date
of grant; and (iii) subject to (i) and (ii), all outstanding options may be
exercised prior to the expiry of the said exercise period, failing which the
options will lapse and no longer be exercisable.

b. The options are exercisable by the grantees during the period
commencing from the day immediately following the expiry of the two
year period after the date of grant, and ending on the day falling ten
years after the date of grant, during which, (i) up to 30% of the options
granted may be exercised on or prior to the end of the third year after
the date of grant; (i) subject to (i), up to 60% of the options granted
may be exercised on or prior to the end of the fourth year after the date
of grant; and (iii) subject to (i) and (ii), all outstanding options may be
exercised prior to the expiry of the said exercise period, failing which the
options will lapse and no longer be exercisable.
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C. The options are exercisable by the grantees during the period
commencing from the day immediately following the expiry of the two
year period after the date of grant, and ending on the day falling ten
years after the date of grant, during which, (i) up to 3,214,000 options
granted may be exercised on or prior to the end of the third year after
the date of grant; (ii) subject to (i), up to 3,256,000 options granted may
be exercised on or prior to the end of the fourth year after the date
of grant; and (i) subject to (i) and (ii), all outstanding options may be
exercised prior to the expiry of the said exercise period, failing which the
options will lapse and no longer be exercisable.

Information on the accounting policy for share options granted is provided
in note 1(0)(ii). As at 31 December 2024, the total grant date fair value of the
outstanding share options, all being unvested, measured in accordance with
the accounting policy set out in note 1(0)(ii) to the financial statements,
amounted to RMB10,009,000. Assuming that all the options outstanding as
at 31 December 2024 are exercised, the Company will receive proceeds of
HK$46,574,000.

RETIREMENT SCHEMES

The Group participates in defined contribution retirement benefit schemes
organized by the PRC municipal and provincial government authorities
for the Group’s eligible employees in the PRC, and operates a Mandatory
Provident Fund Scheme for the employees in Hong Kong. Particulars of
these retirement plans are set out in note 27 to the consolidated financial
statements.

AUDITOR

KPMG retire and, being eligible, offer themselves for re-appointment. A
resolution for the re-appointment of KPMG as auditor of the Company is to
be proposed at the forthcoming annual general meeting.

By order of the Board

Wang Dong Xing
Chairman

Hong Kong, 18 March 2025
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to the shareholders of China Lilang Limited
(incorporated in the Cayman Islands with limited liability)

OPINION

We have audited the consolidated financial statements of China Lilang
Limited (“the Company”) and its subsidiaries (“the Group”) set out on
pages 89 to 163, which comprise the consolidated statement of financial
position as at 31 December 2024, the consolidated statement of profit
or loss and other comprehensive income, the consolidated statement of
changes in equity and the consolidated statement of cash flows for the year
then ended and notes to the consolidated financial statements, including
material accounting policy information.

In our opinion, the consolidated financial statements give a true and fair
view of the consolidated financial position of the Group as at 31 December
2024 and of its consolidated financial performance and its consolidated
cash flows for the year then ended in accordance with IFRS Accounting
Standards issued by the International Accounting Standards Board (“IASB”)
and have been properly prepared in compliance with the disclosure
requirements of the Hong Kong Companies Ordinance.

BASIS FOR OPINION

We conducted our audit in accordance with Hong Kong Standards on
Auditing ("HKSAs") issued by the Hong Kong Institute of Certified Public
Accountants (“HKICPA"). Our responsibilities under those standards are
further described in the Auditor’s responsibilities for the audit of the
consolidated financial statements section of our report. We are independent
of the Group in accordance with the HKICPA's Code of Ethics for Professional
Accountants (“the Code") together with any ethical requirements that are
relevant to our audit of the consolidated financial statements in the Cayman
Islands, and we have fulfilled our other ethical responsibilities in accordance
with these requirements and the Code. We believe that the audit evidence
we have obtained is sufficient and appropriate to provide a basis for our
opinion.

KEY AUDIT MATTERS

Key audit matters are those matters that, in our professional judgement,
were of most significance in our audit of the consolidated financial
statements of the current period. These matters were addressed in the
context of our audit of the consolidated financial statements as a whole,
and in forming our opinion thereon, and we do not provide a separate
opinion on these matters.
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Independent Auditor’s Report (continued)
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Revenue recognition of sales to distributors and consignees

boooboobooooooood

Refer to note 3 to the consolidated financial statements and the accounting policy note 1(r).

ooooooooooosoooooonimg

The key audit matter
gooooo

How the matter was addressed in our audit
000oooooooooon

Revenue of sales to distributors and consignees principally
comprises sales of menswear and related accessories.
000000000000 DOO00DO00OO000OO000
ooooad

Every year, the Group enters into a framework distribution
agreement with each distributor and a consignment
agreement with each consignee and manufactures or
sources its products in accordance with the terms of
separate purchase orders.

000000000000 DOO00DOO0DOOoOO0oDOOooOon
000000000 oooooooooDoooon
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For sales to distributors, once the products are delivered to
the location designated by the distributor which is the point
at which the control of the menswear goods is considered
to have been transferred to the distributor and the point at
which revenue is recognised.
o0oDo0ooo0ooDooooooooooooog
00o00ooo0oDoDoDooooooooooooog
oobDoOobDoOooooooooog

Our audit procedures to assess the recognition of revenue
included the following:
0000000o00ooooooooooooooo

assessing the design, implementation and operating
effectiveness of management’s key internal controls
over revenue recognition;
gooooooooOooOOoOOoOOOoOoOooo
oo0oooooooo

inspecting agreements with distributors and
consignees, on a sample basis, to understand
the terms of the sales transactions including the
terms of delivery, rebate and sales return to assess
if the Group's revenue recognition criteria were in
accordance with the requirements of the prevailing
accounting standards;
o0ooDOO0DOOoO0oOoOooOOobOooooobooo
o000 oobOOooooboooooboom
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inspecting, on a sample basis, whether revenue
transactions around the financial year end had
been recognised in the appropriate financial period
by comparing the transactions selected with
goods delivery notes or other relevant underlying
documents;
o0ooDoDooooooooooooooon
oooooDoooooooooooooooo
oobDoooboooo
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Revenue recognition of sales to distributors and consignees
go00oo0oOoOoOoOoooooo

Refer to note 3 to the consolidated financial statements and the accounting policy note 1(r).
ooooooooooo3noooononnimna

The key audit matter How the matter was addressed in our audit
gooooo gooooooooooo

For sales through consignees, once the products are sold
to end users by the consignee, the control of the goods is
considered to have been transferred in accordance with
the terms of consignment agreements and revenue is
recognised at that point. The Group receives confirmations
of the transaction amounts from the consignees on a
monthly basis.
O0o0o0oo0oooDooooooooooooog
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We identified the recognition of revenue of sales to
distributors and consignees as a key audit matter because
revenue is one of the key performance indicators of the
Group and therefore there is an inherent risk of manipulation
of the timing of revenue recognition by management to
meet specific targets or expectations.
ooodoOoO0ooOOobOoO0ooOooooocooboooodg
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Valuation of inventories
oooag

Refer to note 16 to the consolidated financial statements and th
Ooooooooooooieooononnigng

e accounting policy note 1(j).

The key audit matter
gooooo

How the matter was addressed in our audit
000oooooooooon

Inventories are carried at the lower of cost and net realisable
value in the consolidated financial statements of the Group.
In the event that net realisable value falls below cost, the
difference is taken as write-down of inventories.
O0o0oDoOo000oooDooOoo0oooooooad
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Sales of menswear goods to end customers can be volatile
due to changing fashion trends, consumer demand
and economic conditions. The Group organises various
promotional activities to accelerate the selling of past-season
inventories. Accordingly, the actual future selling prices of
certain items of inventory may fall below their costs.
00o00ooo0ooDoDoooooooooooood
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Our audit procedures to assess the valuation of inventories
included the following:
0000000 o0oooooooooooooono

assessing whether the calculation of the provision
for inventories at the reporting date was consistent
with the Group’s inventory provision policy by
recalculating the provision based on the relevant
parameters in accordance with the Group's inventory
provision policy and evaluating the Group's inventory
provision policy with reference to the requirements
of the prevailing accounting standards;
o0odoDOOoOooOooOooooocoooooag
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inspecting, on a sample basis, whether items in
the inventory report were classified within the
appropriate season by comparing the individual
inventory items with the underlying documents
which indicated the product season of the items;
0000000 DooooooDmooooo
oooo0omooooooboooboooo
oooooobooooo
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Valuation of inventories
oooag

Refer to note 16 to the consolidated financial statements and th
Ooooooooooooieooononnigng

e accounting policy note 1(j).

The key audit matter
gooooo

How the matter was addressed in our audit
000oooooooooon

Management considers several factors in determining the
appropriate level of inventory provisions, including product
season of inventory, sales history at normal prices and
discounted prices, and the channels available for selling
past-season inventories.
ooodooOooOoDOoOoooooooooooodg
o0o000oo0ooobDooooooooooooog
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We identified the valuation of inventories as a key audit
matter as significant judgement is required to be exercised
by management in determining the net realisable value
of inventories, which involves predicting the amounts of
inventory which will be sold in different channels and the
discounts to offer in order to sell these inventories. These
predictions can be inherently uncertain.
o00O00oO0oDOOoOOO0oDOOoOooOOobOoooOooDo
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performing a retrospective review by comparing
the carrying value of inventories at the end of the
previous reporting period with the actual price for
their sales transactions during the reporting period,
on a sample basis, to assess the historical accuracy of
management’s assessment of inventory write-downs
and whether there is any indication of management
bias;
o0oo0Doooooooooooooooa
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inspecting the Group's inventory provision policy by
comparing management’s prediction of the amounts
of inventory which will be sold and the discounts to
offer in order to sell these inventories with historical
sales of inventories and discount offered for the
current and prior years; and
o0odoDOOoOooOooOooooocoooooag
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enquiring of management about any expected
changes in plans for promotional activities to
accelerate the selling of past-season inventories and
comparing, on a sample basis, the carrying value
of inventories at the reporting date with the actual
price for their sales transactions subsequent to the
reporting date.
oooobOOoOooOooOoboooocoobooobooo
odoooOOoDOOoO0ooOooooocooooon
00o0o00DOoooooooooooooon




Independent Auditor’s Report (continued)
000000 0Oooo

INFORMATION OTHER THAN THE CONSOLIDATED
FINANCIAL STATEMENTS AND AUDITOR’S REPORT
THEREON

The directors are responsible for the other information. The other
information comprises all the information included in the annual report,
other than the consolidated financial statements and our auditor’s report
thereon.

Our opinion on the consolidated financial statements does not cover the
other information and we do not express any form of assurance conclusion
thereon.

In connection with our audit of the consolidated financial statements,
our responsibility is to read the other information and, in doing so,
consider whether the other information is materially inconsistent with the
consolidated financial statements or our knowledge obtained in the audit
or otherwise appears to be materially misstated.

If, based on the work we have performed, we conclude that there is a
material misstatement of this other information, we are required to report
that fact. We have nothing to report in this regard.

RESPONSIBILITIES OF THE DIRECTORS FOR THE
CONSOLIDATED FINANCIAL STATEMENTS

The directors are responsible for the preparation of the consolidated
financial statements that give a true and fair view in accordance with
IFRSs issued by the IASB and the disclosure requirements of the Hong
Kong Companies Ordinance and for such internal control as the directors
determine is necessary to enable the preparation of consolidated financial
statements that are free from material misstatement, whether due to fraud
or error.

In preparing the consolidated financial statements, the directors are
responsible for assessing the Group's ability to continue as a going concern,
disclosing, as applicable, matters related to going concern and using the
going concern basis of accounting unless the directors either intend to
liguidate the Group or to cease operations, or have no realistic alternative
but to do so.

The directors are assisted by the Audit Committee in discharging their
responsibilities for overseeing the Group's financial reporting process.
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AUDITOR’S RESPONSIBILITIES FOR THE AUDIT OF THE
CONSOLIDATED FINANCIAL STATEMENTS

Our objectives are to obtain reasonable assurance about whether the
consolidated financial statements as a whole are free from material
misstatement, whether due to fraud or error, and to issue an auditor’s report
that includes our opinion. This report is made solely to you, as a body, and
for no other purpose. We do not assume responsibility towards or accept
liability to any other person for the contents of this report.

Reasonable assurance is a high level of assurance but is not a guarantee
that an audit conducted in accordance with HKSAs will always detect a
material misstatement when it exists. Misstatements can arise from fraud
or error and are considered material if, individually or in the aggregate, they
could reasonably be expected to influence the economic decisions of users
taken on the basis of these consolidated financial statements.

As part of an audit in accordance with HKSAs, we exercise professional
judgement and maintain professional scepticism throughout the audit. We
also:

Identify and assess the risks of material misstatement of the
consolidated financial statements, whether due to fraud or error,
design and perform audit procedures responsive to those risks,
and obtain audit evidence that is sufficient and appropriate to
provide a basis for our opinion. The risk of not detecting a material
misstatement resulting from fraud is higher than for one resulting
from error, as fraud may involve collusion, forgery, intentional
omissions, misrepresentations or the override of internal control.

Obtain an understanding of internal control relevant to the audit
in order to design audit procedures that are appropriate in the
circumstances but not for the purpose of expressing an opinion on
the effectiveness of the Group's internal control.
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Evaluate the appropriateness of accounting policies used and the
reasonableness of accounting estimates and related disclosures
made by the directors.

Conclude on the appropriateness of the directors’ use of the going
concern basis of accounting and, based on the audit evidence
obtained, whether a material uncertainty exists related to events
or conditions that may cast significant doubt on the Group’s ability
to continue as a going concern. If we conclude that a material
uncertainty exists, we are required to draw attention in our auditor’s
report to the related disclosures in the consolidated financial
statements or, if such disclosures are inadequate, to modify our
opinion. Our conclusions are based on the audit evidence obtained
up to the date of our auditor’s report. However, future events or
conditions may cause the Group to cease to continue as a goi