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Results Highlights J5 bP&é




Both Revenue and Profit Hit Record Highs, and Saw Their Fastest Growth in 7 Years
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Maintaining High Dividend Payout Ratio 1Q #n Y")-
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Financial Review
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Revenue and Gross Margin fe (" Y)-

7w Robust Revenue Growth fe jaTK™
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SD & A Expenses KOA A 6KOG>| 00 _

Advertising and
Promotional Expenses

Other Selling and
Distribution Expenses

Administrative
Expenses
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Profit & Margin ,g Y U Y#0)-

Gross Profit
& Margin
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Operating Profit
& Margin
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Net Profit
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Working Capital Cycle :UF CtH "Ece Y

Average Trade Average Inventory Average Trade
Receivables Turnover Days Turnover Days Payables Turnover Days
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Cash Flows )aH #qGy
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Net increase in cash and cash equivalents
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Healthy & Strong Cash Position Oc ¢,")aH "d £
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Business & Operational Review J N :UF N®







Sales Channel Management ( & R Q KO/$PFf1N*6 A

Promote Sales Channel Management Upgrade: @ @KO0 ~"$PFf1N*6 w4x
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Over 600 stores in shopping malls
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Product Design & Development x AATAN G 0
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Marketing & Promotion :UKO > O P
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Strong Trade Fair Orders Growth AOCW JAO ... IK'j a

Winter
collection

+33%
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Autumn
collection
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Spring/Summer
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Cautiously Optimistic, Continue to Expand in 2019 Prudently
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Channel expansion and upgrade =E_02 .E#r"iNO
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Advance new retail development




Cautiously Optimistic, Continue to Expand in 2019 Prudently
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R&D and product enhancement GY.#r3x"i O$i"C
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Positive operating targets ; g SI_xF-7—
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