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China Lilang Announces 2025 Annual Results
* * * *
Revenue Up by 11.5% to RMB4,069 Million
Profit Attributable to Shareholders Reaches RMB502 Million
Total Annual Dividend of HK32 Cents Per Share

China Lilang Limited

Mr. Wang Dong Xing, Chairman and Non-Executive Director of China Lilang, said: “In 2025,
against a backdrop of steady macroeconomic recovery and moderate growth in the consumer market,
the apparel industry in the Chinese Mainland maintained an overall stable development trajectory
despite facing pressure. Amid the broader trend of consumption upgrading, the menswear market is
undergoing structural differentiation, with mid-to-high-end segments such as business casual and smart
casual becoming core growth drivers. The industry is accelerating its transition from 'quantity-driven
competition' towards a stage of high-quality competition centered on 'innovation, quality and sustainable
development. China Lilang deepened its presence in the menswear market with its differentiated brand
matrix, building a diversified business portfolio through the 'LILANZ' core collection, the 'LESS IS
MORE' smart casual collection and the 'MUNSINGWEAR' sports line, to comprehensively meet market
demand for high-quality, diverse apparel. At the same time, the Group optimized its omni-channel
marketing layout, strengthened online-offline operational synergies, actively expanded into emerging
online platforms while accelerating the DTC model offline, and simultaneously advanced its
internationalization strategy to enhance brand influence and operational efficiency across multiple
dimensions.”
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Mr. Wang Dong Xing, Chairman of China Lilang, concluded “Looking ahead to 2026, the global
geopolitical landscape remains complex and volatile, but the Chinese government continues to
introduce policies and measures to promote consumption and expand domestic demand, providing
support for the domestic market. Building upon the solid foundation established in 2025, China Lilang
will focus on the development of its 'LILANZ' core collection and 'LESS IS MORE' smart casual
collection, while deepening its new retail strategy and advancing multi-brand and overseas businesses,
enabling it to advance towards a new stage of growth characterized by improvements in both quality
and efficiency. It will also continue to drive R&D innovation and strength its ESG initiatives, achieving
concurrent business growth and sustainable development, striving to create stable and sustainable
returns for shareholders."
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