(For Immediate Release)

China Lilang Limited
TEFAMEBEARLSE

China Lilang Announces Sales Order Growth for
2012 Autumn Sales Fair
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China Lilang Announces Sales Order Growth for 2012 Autumn Sales Fair
"LILANZ” and "L2” Sales Orders Respectively Increased by 16% and 61%
29 March 2011
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About China Lilang
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The Group offers its customers designs for all seasons under its core brand “LILANZ” and
)brand “L2”. Its menswe
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December, 2011, the Group’s products were sold to consumers through 3,268 retail
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