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About China Lilang 

 

China Lilang is one of the leading PRC menswear enterprises. As an integrated fashion 

enterprise, the Group designs, sources, manufactures and sells high-quality business 

casual menswear. Its products are sold across an extensive distribution network, 

covering 31 provinces, autonomous regions and municipalities in the PRC.  

 

The Group offers its customers designs for all seasons under its core brand “LILANZ” and 

sub-brand “L2”. Its menswear products are designed for business casual purposes. Its 

products include suits, jackets, shirts, trousers, sweaters and accessories. As at 31 

December, 2011, the Group’s products were sold to consumers through 3,268 retail 

outlets operated or subcontracted by 96 distributors nationwide. 
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iPR Ogilvy Ltd. 

Demi Lo/ Athena Chan/ Veronica Hui/ Charis Yau 

Tel:  (852) 3920 7625/ 3920 7645/ 3170 6752/ 2136 6183 

Fax:  (852) 3170 6606 

Email: demi.lo@iprogilvy.com/ athena.chan@iprogilvy.com/ 

veronica.hui@iprogilvy.com/ charis.yau@iprogilvy.com 


